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News

Product safety marking 
changes delayed
Whitehall has announced plans to extend the use of current  
CE marks for another two years.

Business secretary Grant Shapps 
said that firms had been given 
extra time to apply for the new 
product standards marking, which 
will replace the EU equivalent.

The extension will allow UK firms to 
use either UK Conformity Assessed 
(UKCA) or CE markings for another 
two years instead of insisting on the 
new markings from January.

The government said the move will 
help businesses during a “difficult” 
economic climate.

BEIS said that, given the challenging 
economic conditions created by 
post-pandemic shifts in demand and 
supply, alongside the war in Ukraine 
and the associated high energy prices, 
the government does not want to 
burden business with the requirement 
to meet the latest deadline.

The UK Conformity Assessed (UKCA) 
marking has been introduced as part 
of the UK’s own robust regulatory 
framework post Brexit. It shows that 
products comply with UK product 
safety regulations which are designed 
to protect consumers.

Commenting on the announcement of 
new legislation on UKCA marking, Head 
of Trade Policy, William Bain, said:

“In the midst of a cost of doing business 
crisis for many firms across Great 

Britain, this announcement brings 
welcome respite from major changes on 
electrical and consumer products.

“Businesses will be breathing a huge 
sigh of relief as this decision pushes 
back costly alterations on product 
marking that were due to come into 
effect in a matter of weeks.

“BCC research carried out last year 
found that only 8% of business were 
in favour of getting rid of the current 
EU marking system, called CE, by the 
start of 2023, and 59% of businesses, 
affected by the decision, wanted to 
keep it.

“They see strong benefits in having a 
single system for testing and marking 
of industrial and electrical goods for 
business. Having to use two marking 
systems, one for in the UK and one 
for the EU market, will increase costs 
and also lead to limited choice for 
customers if firms decide not to do 
both.

“The BCC firmly believes there should 
be no changes on product marking 
until beyond 2026, and for the issue 
of UKCA and CE certification to be 
resolved then for all products.

“Today’s push back is a welcome first 
step, but much deeper engagement 
with industry is still needed to devise 
a plan that works to avoid extra costs 

for both importing and exporting 
businesses, and consumers.

“Ultimately we also need a system 
that will avoid any unnecessary future 
cliff-edges on compliance.”

RULES OF ORIGIN:  
GENERAL GUIDE

Preferential and non-preferential 
origin

There are two types of origin, 
preferential and non-preferential.  
Non-preferential applies when 
countries wish to identify the origin of 
goods for statistical, trade control or 
political purposes, has national legal 
basis and is mandatory for products 
on import and export. 

Preferential origin is used solely to 
provide duty benefits through a 
Preferential Trade Agreement and is 
optional.

Before you work out whether your 
items qualify you will need to obtain 
the 4-digit tariff heading that covers 
your product.  This you can obtain 
from the U.K. Global Tariff.  

You then need to determine if your 
product is wholly produced in one 
country, with no involvement from 
any other country.  Even the smallest 
amount of materials or processing 
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Bringing the  
future of fertiliser 
to the field.

For more information visit 
levitycropscience.com

1L (1.3kg)netlevitycropscience.com

 Indra
IMPROVED STRESS

TOLERENCE

At Levity we develop award winning agricultural 
products that improve crop production, reduce 
waste, increase yields and earn farmers money. 
We believe our pioneering fertilisers can improve crop growth  
globally and meet the challenges of food security.

from another country will disqualify 
the product from being wholly 
produced.  Wholly produced generally 
means items that are grown, born and 
bred or mined. See the applicable 
Customs Notice for the list of 
allowable wholly produced items.

If you have determined that your 
product does qualify at this stage, then 
this is the ‘nationality’ or country of 
origin of your product.  If not, you will 
need to complete the following steps.

Last, Substantial, Economic, Process

The origin definition for preferential 
and non-preferential is quite simple 
and easy to remember:

1. Last - The very last place that 
processes took place. 

2. Substantial - The processing done 
is of a reasonable level, above 
that detailed in the minimum lists 
(Section 9 of Notice 828). 

3. Economic - The processing 
involved should add value to the 
finished product.

4. Process - The product should 
undergo a level of manufacture 
which transforms the combined 
materials to that of the finished 
product often changing tariff 
heading.   

If your product has passed those 
4 rules, the ‘nationality’ (non-
preferential origin) of your product 
will be listed in 1. ‘Last’.  i.e. GB, FR, 
IE. This is your country of origin.

The same rules above apply to 
determine the origin definition for 
preferential purposes too, however 
you must ensure the following also 
applies:

1. Transport Rule – goods must 
be shipped direct between the 

preference giving countries.  They 

can pass through other countries but 

only for transit purposes. They must 

not undergo any operation other 

than the usual for transportation 

purposes or those which may be 

used to keep them in good condition.   

2. The origin rule, as stated in Section 

6 of Customs Notice 828. 

3. Ensure there is a Preferential Trade 

Agreement between the EU and 

the destination country.

Because the purpose of preferential 

origin is to gain duty relief at 

destination, based on the Preferential 

Trade Agreement held between the 

U.K. and destination country, the origin 

of your part will become U.K. origin.       

There are some relaxations to the 

rules and further rules to apply if your 

product does not qualify at this stage.  

Details of these can also be found in 

Customs Notice 828.

“The BCC firmly believes 
there should be no 
changes on product 
marking until beyond 
2026, and for the issue of 
UKCA and CE certification 
to be resolved then 
for all products.”
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ABOUT LANCASHIRE BUSINESS VOICE 
The Voice is the official publication of award-winning North & Western Lancashire Chamber of 
Commerce. 

The Chamber, which has been established since 1916, actively represents, supports and promotes 
over 1,600 businesses, from micro to multi-national organisations, throughout the region.

Published four times a year, The Voice fulfils two principal roles. Firstly, to keep members 
informed of the Chamber’s many activities, whether they be lobbying government for legislative 
changes to assist business, providing information on the various networking opportunities that 
form a core part of any chamber of commerce’s diary and promoting positive business news on 
behalf of its membership.

The Voice acts as a discussion forum for some of the region’s leading business people, each issue 
will carry authoritative comment on key issues affecting all businesses, from tax to exporting and 
energy to tackling red tape.

With a readership of 6,000, few other business magazines can directly touch as many opinion 
formers across the region.

Finally, each issue carries out a series of features on topical business matters all backed by 
strong editorial support from leading figures within their speciality.

It is the breadth of editorial coverage that makes The Voice the obvious choice for any company 
wishing to promote itself to the business community of region.

For more information, contact us: Tel 0330 124 3780tel 0330 124 3780   visit www.crosbyassociates.co.uk
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With 2023 around the corner the one thing we have noticed in 2022 is 
businesses want to celebrate their workforce, bring them together and just 
give them a great event that will leave them inspired and invigorated. 

Business doesn’t have to be boring 
and here at Merlin Business we 
played host to many engaging 
events that deliver the impact 
businesses demand for their 
company and importantly their 
workforce. We have traditional 
meeting spaces in (really) fun 
venues, to venues that offer 
something so unique and cool; 
work hard play hard! Our keys to 
the venue packages available at 
Sea Life and Madame Tussauds 
give businesses total attraction 
exclusively, the ultimate 
experience. 

The Blackpool Tower is one of Britain’s 
best loved landmarks and has the 
unarguable wow factor. Every week 
event organisers stage meetings 
and events in this prestigious and 
iconic landmark. The Ballroom, our 
biggest space for the largest of 
celebrations offers companies an 

experience employees and employers 
alike will never forget. The unequalled 
grandeur, charm and ambience has 
been described as a masterpiece of 
artistic architecture and decoration. 
The Blackpool Tower Ballroom remains 
one of the most, if not the most, 
spectacular ballroom in the world.  

This versatile venue can be set 
in several formats to suit event 
requirements. With numerous bars, a 
stage, and stunning balconies.  Truly 
unique, oozing historical beauty and 
offering event organisers a venue 
to make the event extra special. It 
can comfortably seat 550 guests 
on the iconic Ballroom dancefloor 
in banqueting setup and up to 2225 
delegates seated across the 3 levels. 

The Fifth Floor is the newest venue 
to The Blackpool Tower portfolio and 
its best kept secret. It plays host to 
business meetings, product launches 
and away days. The stylish venue gives 
businesses something to talk about with 
their co-workers, offering a range of day 
delegate packages which can include 
visits to the amazing Merlin attractions. 
Located on Level 5 within The Blackpool 
Tower and accessible via lift.  

“At Madame Tussauds we 
offer the ‘Keys to the Venue’ 
for a business to have a 
full venue take over for 
their team. A motivational 
quarterly kick off event or 
a reward event celebrating 
the success of their team, 
Madame Tussauds offer an 
incredible – and memorable- 
backdrop for the event.”

Trams make cities clean and green

Tram Power is a privately owned British Company dedicated to the design, development 
and promotion of light rail technology that is Safe, Efficient, Reliable and Affordable. 

To find out more about our services and what we do, visit our website below or get in contact

0783 133 7356 info@trampower.co.uk prestontrampower.co.uk

Trams= less traffic= fewer health problems= nice place

No parking problems when you ‘tram it’

Trams are safer for pedestrians and cyclists

Efficient and trouble-free journeys

It’s easy to hop on and off a tram

File: Preston Tram-NWL DD 2021-8893
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Do you need help with your recruitment needs?  
Leave it to us, the experts in the field.
What makes us different from other recruitment businesses? It’s simple really. We take the 
time to understand both your requirements as a hiring manager, but also the needs of your 
organisation. Our specialists live and breathe the fields they operate in. They recognise the 
importance of sourcing candidates who are a cultural fit as well as a technical fit.
Contact us today to start your recruitment journey:

Our industries:

• Construction - 01772 208 967, construction@servicecare.org.uk
• Criminal Justice - 01772 208 962, criminaljustice@servicecare.org.uk
• Finance - 01772 208 969, financejobs@servicecare.org.uk
• Healthcare - 01772 208 963, healthcare@servicecare.org.uk
• Legal - 01772 208 969, legal@servicecare.org.uk
• Sales & Business Support - 01772 208 952, salesjobs@servicecare.org.uk
• Social Work - 01772 208 964, socialwork@servicecare.org.uk

Arthur House, 12/13 Starkie St,  
Preston PR1 3LU

01772 555530
www.servicecare.org.uk

Event Planning

The Fifth Floor is a modern space, 
with air conditioning, its own private 
entrance, and facilities. There is no 
natural light within this room which 
in turn allows event organisers to get 
the best from the state of the art AV 
capabilities on offer.  

The inhouse seating capacity allows 
up to 500, or standing up to 750. The 
room can be adapted to your required 
layout and includes a built in stage that 
has access via crowd facing steps or 
backstage, perfect for presenters and 
guests who are invited to stage.

At Madame Tussauds we offer the 
‘Keys to the Venue’ for a business to 

have a full venue 
take over for their 
team. A motivational 
quarterly kick off 
event or a reward 
event celebrating the 
success of their team, 
Madame Tussauds 
offer an incredible 
– and memorable- 
backdrop for 
the event. With a 
variety of amazing 

spaces - all you need 
to remember is your 

phone to snap away 
at those selfie inspired 

moments! 

Prepare to be amazed as Sea 
Life Blackpool offers spaces 

surrounded by a range of impressive 

displays, creating an ocean of dazzling 
creatures. If your business is looking 
to do more for the environment or 
value the importance for sustainability, 
why not consider working with us on 
a Beach Clean? A great, important, 
and rewarding part of your team’s 
day. (Allow us a moment while we just 
check the tide times...).

If your event is about FUN then we 
can work across all our attractions to 
give teams an incentives day based 
on pure enjoyment. Treat them to 
the attractions, delicious afternoon 
tea and finish with drinks (including 
alcohol free options at all our bars) 
from one of our many spaces, its 5 
o’clock somewhere! 

The easy part is us taking you through 
the options, the tough bit is you 
choosing the day that suits your 
business the best. Our venues all offer 
a fully catered or a venue hire only 
solution, while making consideration 
for all the event extras that may be 
required. Our experienced events 
team work closely with our event 
planners to understand a company, its 
event aims and objectives to ensure 
delivery of an on-point event.

CONTINUED FROM PAGE 40...

Have you considered the ways you may need to 
manage your business differently in a recession? 
As part of our recession resilience 
series, we consider further steps you 
could take in preparation.

As we look towards entering a period 
of economic recession, businesses 
will be looking at ways in which to 
cut costs and increase productivity. 
Chamber membership, and the suite 
of services it brings, are vital to 
successful business operations, none 
more so than in challenging economic 
climates. 

Many companies, just like yours, are 
relying on the Chamber to assist them 
with credit control, staff retention, health 
& safety and legal matters, and so much 
more.  They are just a few of the many 
services available to local companies, 
often and no additional cost, through 
the Chamber. 

Over 1,600 county businesses rely on 
the support, guidance and services 

provided by us.  If you need advice, 
support, or expertise, with any 
business, financial or people related 
challenges, we’re ready to help.

It could be reducing utility and insurance 
costs, accessing funding and financial 
support, or investing in upskilling team 
members to retain talent.   From as little 
at £350 per year, your entire organisation 
is protected.  You can also access trusted 
expertise, bottom line boosting cost 

reduction services and exclusive business 
benefits, not available elsewhere. 

The NWL Chamber is the ‘full package’ 
– from business profiling events to 
influencing, and skills development to 
growing your business overseas – we 
can help.  

The Chamber of Commerce is the 
largest business support network in 
the world.  Your local offices in Preston 
and Blackpool enjoy connectivity to 
Chambers and business across the 
globe which is already helping lots of 
companies, just like yours. 

Fancy a coffee (on us…) to see 
what businesses just like yours are 
benefitting from, please call (01772) 
653000 or email membership@
lancschamber.co.uk and we’ll fix up a 
date and time. 

You can count on the Chamber.
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News

A new Brexit 
Information Hub
A new Brexit 
Information Hub has 
been launched online 
by the Government 
to help businesses 
prepare for Brexit which 
is just weeks away.

Brexit means new 
customs procedures and 
regulatory requirements 
for anyone trading 
with the UK (excluding 
Northern Ireland).

Many companies still need 
to take the necessary 
steps to prepare for the 
start of new checks and 
controls on trade that 
come with the end of the 
transition period.

The new hub provides 
resources, practical 
information and 
webinars for businesses 
to prepare across all key 
areas of change such as:

• Customs
• Controls
• Product Compliance 

and Certification
• Supply Chain
• Financial 

Management
• And more

The hub can be 
accessed via  
Gov.ie/getbrexitready.

In July of this year the 
Chancellor announced the 
government’s new £2bn 
‘Kickstart Scheme’ to 
help the country address 
the issue with youth 
unemployment.  

The programme, which 
is set to go live soon, will 
subsidise six-month work 
placements for young 
people on Universal Credit 
aged between 16 and 24, 
who are at risk of long-
term unemployment, 
with the primary aim of 
upskilling them and helping 
them to secure long term, 
meaningful, employment. 

The Government will 
fund 100% of the relevant 
National Minimum 

Wage for 25 hours a 
week, plus associated 
employer National 
Insurance contributions 
and employer minimum 
automatic enrolment 
pension contributions. In 
addition, businesses taking 
on a Kickstart candidate 
can apply for £1,500 per 
job placement available 

for setup costs, ongoing 
support and training.

The scheme is open to all 
businesses who believe 
they can support the 
development of young 
people. Those who wish 
to take on fewer than 30 
placements can lodge 
their vacancies with the 

Chamber, who will apply, 
as an ‘approved gateway’ 
on their behalf.  There is no 
cost for this service.

The NWL Chamber of 
Commerce has already 
supported over 300 
businesses in Lancashire, 
with over 1000 potential 
placements pledged to the 
scheme. 

The scheme is set to come 
to an end in the summer of 
2022 with employers able 
to apply for placements 
until December 2021. The 
Chamber will be accepting 
applications through until 
December and any interest 
can be registered  
by contacting  
cexec@lancschamber.co.uk.

KICKSTARTING LANCASHIRE’S 
EMPLOYABILITY 
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Call our helpline for free confidential

and impartial employment advice 

0330 123 1100

 

“I have used the helpline service several

times. The advice and support I receive from

your team has been fantastic, very calm,

patient and providing very useful information.

I just wanted to acknowledge the great

service you provide.” - Local Business Owner

Monday - Friday 8am - 6pm

Hello,
My name is Robyn, I have worked for 
Acas for 13 years, I am now a Acas 
Helpline Manager. 

I started on the Helpline as an adviser 
and worked towards becoming a 
deputy and a tutor for new advisers 
before becoming a manager in 2018. 

I manage one of the 16 Acas Helpline 
teams across the country supporting 
140 advisers answering over 800,000 
calls a year.

The advice is free and impartial, for 
both employees and employers. We 
are able to discuss a wide range 
of employment topics including 
disciplinary and grievance procedures, 
holiday entitlements, redundancies as 
well as discrimination and protected 
characteristics. 

It is important to understand 
your rights as a worker and your 
responsibilities as an employer but 

there is a lot of complex information 

out there. 

We aim to help you understand and 

apply that information to your situation 

so that you can make informed 

decisions when facing workplace 

matters – making working life better for 

everyone in Britain.

Contact us on 0330 123 1100 for 

confidential, free advice. We can talk 

through:

• any work-related problem or 

question you have

• what the law says and how it relates 

to you

• good practice at work

• your options, including any risks and 

benefits

You do not have to give any  

personal details.

An introduction to the Acas helpline Don’t even think about cutting 
back on your marketing as the UK 
heads for recession
That’s the advice from Lee Petts, founder at Fifty2M, a PR and marketing 
agency in Preston and long-time Chamber member.

He says stopping or 
even just reducing your 
promotional marketing 
is a mistake: “Recessions 
don’t impact everyone 
equally. Some people 
and businesses will still 
have money to spend, 
and wants and needs to 
satisfy with it.

“You want to make sure 
you’re in front of this 
audience when it matters, 
but if you ease-off on your 
marketing the opposite 
will happen; you’ll have 
less visibility when you 
need it most.

“Everyone’s natural instinct 
is always to try and find 
ways to slash expenditure 
when times are tight, and PR 
and marketing budgets are 
an easy target. The evidence 
from previous recessions 
suggests, however, that 
those businesses which 
maintain or even increase 
their promotional activities 
and spend do better in a 
downturn and also recover 
faster too.

“For instance, companies 
that continued to invest in 
advertising during the 1981-
82 recession reportedly saw 
256% more growth than their 

competitors that had reduced 
or eliminated their budgets.”

Lee points out how when 
the cake is getting smaller, 
businesses need a bigger 
slice just to stand still.

“As business starts to dry up, 
you have to be prepared to 
put the effort into finding new 
customers or your turnover 
and profits are going to fall. 
That means getting found 
by more people but you 
can’t do that if you’ve pared 
your marketing budgets to 
the bone. 

“There’s a saying ‘when 
times are good, you should 
advertise; when times are 
bad, you must advertise’ 
and it’s true.

“The good news is that 
this advice will get ignored 
by a lot of businesses, so 
you will almost certainly 
find that some of your 
rivals drop off the radar, 
making for a less crowded 
marketplace. Not only that, 
but advertising costs often 
fall during a recession, 
meaning your money can 
actually go further.”

What sort of promotional 
activities should businesses 
consider in a recession?

“The first thing to focus 
on is brand marketing - it’s 
really simple, if people 
don’t know about you, they 
can’t buy from you and so 
making sure you get found 
is crucial. This is easily 
achieved with low cost 
digital ads online and on 
social media.

“Next, it’s important to earn 
people’s trust, especially 
when you might be an 
unknown quantity to 
customers that haven’t heard 
of you before - so make 
sure you have plenty of 
content on your website that 
showcases your bona fides 
and makes it clear you’re not 
a bunch of chancers trying 
to take advantage of the 
economic situation.

“And, finally, show that you 
recognise times are tough 
by offering compelling 

deals and discounts. People 
will appreciate that you’re 
making the effort to contain 
their costs.”

Businesses need to stop 
treating promotional PR and 
marketing as a ‘nice to have’ 
and see it for what it really 
is: the engine and enabler of 
sustainable growth, adds Lee.

“Look around at the most 
successful businesses you 
know and it soon becomes 
obvious that they are 
successful by design, not by 
accident. You can see they 
take a strategic approach to 
investing in brand awareness 
to get attention, in educating 
their potential customers, 
and in showcasing the value 
they’re able to add.

“This is how they get people 
to know, like and trust them, 
and it’s what creates the 
opportunity to make sales. 

“For it to work, you have to 
be consistent with 

it, even in a 
downturn.”

“There’s a saying 
‘when times are 
good, you should 
advertise; when 
times are bad, you 
must advertise’ and 
it’s true.Lee Petts

For more information, contact us: Tel 0330 124 3780
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Customs

There is no requirement to obtain 
permission to apply postponed 
VAT accounting. Except for 
businesses which submit an 
authorised simplified declaration 
before 1 January 2021, VAT 
registered businesses can apply 
postponed accounting from that 
date provided the imported goods 
are for use in their business and 
they have included their Economic 
Operators Registration and 
Identification (EORI) number on 
their customs declaration.  

VAT must be accounted for in the 
VAT return which includes the date 
on which the goods are imported.

Rules of Origin - These rules 
allow governments to determine 
where goods originate from (i.e. 
where they have been produced 
or manufactured rather than 
simply where they have been 
shipped from). The national source 
of a product is relevant when 
identifying which customs duties 
to apply to an imported product. 
Since governments reduce or 
remove tariffs for certain countries 
under free trade agreements 
(FTAs) and other arrangements, 
they need to make sure that this 
advantageous access applies only 
to imports from countries they 
have agreements with. These rules 
set out a minimum proportion 
of the value of a good that must 
come from a partner country to 
qualify for reduced or zero duties.

It is important therefore that not 
only do you identify what you 
import directly for use in your 
end product but also if your U.K. 
suppliers have imported materials 
or products that you have 
purchased from them.

We will be continuing to offer a 
monthly webinar from January 
on the Border Operating Model 
under the title of CUSTOMS 2021: 
THE NEW AGE and offer tips and 
advice to ensure the transition is 
as easy as possible for you going 
forward. These events will be free 
of charge to all Chamber members 
and available to non-members at a 
cost of £20.00 plus. VAT.

Your Chamber is here to help, 
do not hesitate to contact us 
for any assistance you need on 
International Trade.

“We will be continuing to 
offer a monthly webinar 

from January on the 
Border Operating Model 

under the title of CUSTOMS 
2021: THE NEW AGE and 

offer tips and advice to 
ensure the transition is 
as easy as possible for 

you going forward.”

“There is no requirement 
to obtain permission 
to apply postponed 
VAT accounting. Except 
for businesses which 
submit an authorised 
simplified declaration 
before 1 January 2021”
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Hungary

Hungary has a strategically 
important central position in 
Europe, with well-developed 
infrastructure and excellent 
transport links to neighbouring 
countries. Lying at the cross-
roads of three TEN-T corridors 
allows an easy access to both 
Western and Eastern European 
countries and thus to the single 
market of the EU.

Growth in export over the last years 
shows that Hungarian products are 
competitive at a global level and 
after Brexit the UK will be Hungary’s 
no.2 trading partner outside the 
EU. Companies from Hungary offer 
high quality and innovative products 
in several industries. Electronics, 
automotive industry, machinery 
and metal industry are considered 
the main sectors for trade with 
high potential in health-, agro-and 
food industry and with unexploited 
potential in medical equipment, 
digital solutions and creative 
industry.

Hungary continuously improves its 
taxation system to foster growth 
and to improve the business climate. 

The emphasis has been shifted 
from income-type taxes to 
consumption-type taxes. The 
flat personal income tax system 
(15%) was introduced as a low-
rate family-friendly system, where 
the costs of raising children are 
taken into account. The corporate 
income tax rate is the lowest in the 
EU with 9%. Hungary is committed 
to the gradual reduction of the tax 
burden related to employment and 
as a result the social contribution 
tax rate is only 15.5%. 

The 
country 
is well-
known for 
its highly 
educated, skilled 
and relatively 
cheap labour force (the 
minimum wage is only 487 
EUR), with high levels of English 
language knowledge. Motivated, 
committed and well educated 
Hungarian employees work to 
achieve excellent results at all 
levels in all fields – from skilled 
craftsmen to engineers, from 
business managers to software 
developers.  

Forty-five of the world’s 80 largest 
multi - nationals, and many of their 
SME suppliers, have established 
a long-term presence in Hungary, 
benefiting from the highly skilled 
workforce, access to world-class 
universities, an advantageous 
location, qualified suppliers, 
and from an advanced business 
infrastructure. Investors do not 
simply regard Hungary as an ideal 
production location, but also as a 

remarkable “advanced 
manufacturing & innovation 
centre” of Europe. 

To facilitate foreign direct 
investments and reinvestments by 
local enterprises and to increase 
competitiveness there are also 
wide-ranging incentives – both 
refundable and non-refundable 
– available. The main types of 
incentives are cash subsidies 
(either from the Hungarian 
Government or from EU Funds), 
tax incentives, low-interest loans, 
and training subsidies.

The political and economic 
stability, the foreign trade focused 
foreign policy, the commitment on 
improving the business climate, 
the clear agenda on economic 
development and FDI strategy 
and a clear legal and regulatory 
framework make Hungary an 
ideal environment for sustainable 
growth.

If you would like more information 
about the business, trade and 
investment opportunities please 
contact the Consulate General of 
Hungary in Manchester at trade.
man@mfa.gov.hu 

HUNGARY 
– AN IDEAL 
LOCATION TO 
DO BUSINESS 
IN THE EU

“Motivated, committed 
and well educated 
Hungarian employees 
work to achieve excellent 
results at all levels in 
all fields – from skilled 
craftsmen to engineers, 
from business managers 
to software developers.”
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