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TRANSITION HUB:  
CHECK – CHANGE – GO

Business Voice is the official publication 
of Thames Valley Chamber of Commerce 
Group which represents over 3,000 
businesses from micro to multi-national 
organisations throughout Berkshire, 
Buckinghamshire, Oxfordshire & Swindon.

Published 4 times a year, Business Voice 
fulfils two principal roles. Firstly, to keep 
members informed of the Chamber’s 
many activities, whether they be lobbying 
government for legislative changes to 
assist business fighting local causes on 
behalf of member companies or providing 
information on the various networking 
events that form such a core part of any 
chamber of commerce’s diary.

And, secondly, it acts as a discussion forum 
for some of the region’s leading business 
people, each issue carries authoritative 
comment on touchstone issues which affect 
all businesses, from tax issues to exporting 
and from transport lobbying to tackling red 
tape problems.

With a readership of 9,000, few other 
business magazines can directly touch as 
many opinion formers across the region.

Finally, each issue carries a series of 
features on topical business matters all 
backed by authoritative editorial support 
from leading figures within the speciality. 
It is the breadth of editorial coverage that 
makes Business Voice obvious choice for 
any company wishing to promote itself to 
the business community of Thames Valley.

BT Launches New Products, Services and Skills 
Programmes to Help Boost UK’s Potential

B
T is launching an 
unprecedented range of 
new products, services 
and skills programmes to 

help customers across the UK and 
beyond realise their potential. 

“We are helping families, 
communities and companies 
across the UK, and around the 
world, remove the barriers of 
today to realise the potential of 
tomorrow,” said Philip Jansen, 
Chief Executive of BT. “We’re 
starting a journey today with real 
changes that will have a positive 
impact for people and businesses 
- connecting more customers to 
full fibre, boosting customers’ 
speeds right across the UK, 
keeping customers connected 
wherever they are with our new 
converged Halo products, and 
helping to give them the skills 
to make the most of today’s 
connected world.”

Additionally, BT Group has also 
launched Skills for Tomorrow, a 
new digital skills programme to 
help 10m people, families and 
businesses across the UK get the 
skills they need by 2025. 

• For teachers: BT is providing 
digital skills and computing 
training for a further 3 million 
children by 2025. 

• For young people: By 2025, 
BT’s Work Ready programme 
will help a further 5,000 
18-24 year olds not currently 
in education, employment 
or training acquire new 
skills, work experience, 
and readying them for 
employment or further 
education.  

• For businesses: Ambition to 
provide digital skills training 
to one million small-business 
owners and employees by 
2025 through working with 
partners including Google 
Digital Garage, LinkedIn and 
more.

New partnerships 
BT Group is also supporting 

skills development through 
its grassroots partnership 
with the Home Nations 
Football Associations, and a 
new apprenticeship training 
programme in partnership with 
Apprentice Nation. The new 

programme will help 1000 young 
people get coaching, connect 
with entrepreneurs and business 
leaders, get tips and discover 
more about apprenticeships. 
Apprentice Nation, from 
the founders of Rock Corps, 
encourages apprentices of 
all kinds while supporting 
social action projects to help 
local communities, rewarding 
participants with exclusive, free 
gigs by up and coming artists.

Next step for Doyle Clayton 

L
aw and advisory firm, Doyle 
Clayton, has taken the next 
step in its development 
through creating an 

employee ownership trust (EOT). 
No management changes have 
taken place or are anticipated.

The move will ensure the 
firm’s independence and by 
giving all its employees a way 
to participate in the business’s 
future success will encourage 
further innovation and expansion 
that has in recent years seen the 
launch of new services including 
pensions, regulatory and HR 
consultancy. 

Peter Doyle, Doyle Clayton’s 
CEO said: “The most important 
asset in our business is our 
people. All our staff need to be 
actively involved in improving 
our services and their delivery. 
This may be working with 
suppliers to reduce costs and 
environmental impact or helping 
clients - the organisations and 
individuals we advise to achieve 

their goals more effectively.
“Ensuring that all of our 

people are fully engaged in 
the business and in our future 
growth will help us to become 
even more innovative and 
in turn successful. Employee 
ownership is not a new idea and 
many well-known businesses 
of all types have embraced it 
successfully. For our next chapter, 
we believe that it is the right 
choice and one that will help 
us to be a more inclusive and 
dynamic organisation.”

Lantern turns on Maidenhead Office Supply for Occupiers

T
o help deliver much 
needed new Grade A 
space in Maidenhead, 
Berwick Hill Properties has 

completed its brand-new office 
development. This is the first 
new space to be delivered in 
approximately three years.

Providing over 19,000 sq ft 
of unique Grade A office space, 
Lantern covers three floors, with 
a stunning reception, exceptional 
natural light and innovative floor 
plates. 

Jeremy Richardson, Director 

and Co-founder at Berwick Hill 
Properties, confirmed: “We have 
designed this building with 
today’s occupier needs at the 
forefront of our minds; fitted 

space is available along with cycle 
storage, a bike repair station, 
shower facilities with changing 
rooms and on-site parking with 
state-of-the-art electric car 
charging points. The building 
is also fully wi-fi enabled, with 
superfast fibre available on every 
floor.”

The building’s position, 
which is a short walk to the 
town centre, allows occupiers 
to take advantage of ongoing 
improvements to Maidenhead’s 
town centre. Jeremy further 

added: “We commissioned an 
independent artist to create 
a wall illustration for us to 
showcase the building’s lifestyle 
offering, with proximity to 
Michelin-starred restaurants, 
national sporting venues, and 
a wide array of high-quality 
amenity centres. 

“Lantern is already being 
well received by potential 
occupiers and local stakeholders 
alike as a vital new addition to 
Maidenhead’s business district.”
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Philip Jansen

B P Collins announces three senior appointments

B
P Collins has announced 
three new senior 
appointments. John 
Hargrave is its new Chief 

Operating Officer; Gina Connell 
becomes Chief Marketing Officer 
and Adrian Moorhouse will 
move from being B P Collins’ 
non-executive director to non-
executive chairman. All three 
roles will support senior partner 
Simon Deans, in driving the 

firm’s growth.  
Part of John’s role will focus on 

furthering B P Collins’ operational 
efficiency following extensive 
investment in its technological 
infrastructure. He will also 
oversee the firm’s headquarters 
move to new premises in 
Gerrards Cross in 2020. 

John says: “It is a great time to 
join B P Collins. This is an exciting 
period of investment and growth. 

The technological advances 
over the past year have already 
enabled all of its lawyers to be 
more agile and able to quickly, 
and efficiently, respond to clients’ 
needs. This maximises the value 
the firm delivers for clients. The 
new office will encourage this 
approach even further.”

B P Collins’ appointments 
come on the back of a series 
of successes over the past year 
including several award wins, 
as well as several teams and 

individual lawyers from the firm 
ranking highly by The Legal 500 
UK 2020, a leading independent 
UK legal directory. 

Gina Connell

Peter Doyle

 

 

 

Does your business need to explain to customers how they 
can use your products to solve their problems?  Do you need 
user’s guides, software help, application notes, case studies, 
technical reports, standard operating procedures or white 
papers?  

Tyndale Technical Authoring offers dedicated and experienced 
support to your business or project with these kinds of tasks. 
We will take the time to understand your needs and, equally 
importantly, those of the consumers of your technical 
information. You will benefit from: 

 Completion of tasks within an agreed timescale and 
budget. 

 Tailoring of content to suit different audiences. 
 Communication to the market using a consistent “voice” 

and style. 
 Flexible and bespoke pricing packages for specific tasks. 

To discuss how your organisation might benefit from our 
services, please contact Robert Pallant on 07969 421632 or at 
rpallant@tyndaletechauthoring.com. 

www.tyndaletechauthoring.com 

Beard awarded prestigious Investors in People 
award

B
eard has been awarded 
Investors in People (IIP) 
‘Health and Wellbeing 
Good Practice Award’. This 

is the 16th year the company has 
received an IIP award.  

It has been accredited by 
Investors in People since 2003 
and achieved Gold award status 
for eight years since 2011, which 
is one of the highest awards that 
can be achieved.  It now holds 
both Gold status and the ‘Health 
and Wellbeing Good Practice 
Award’.

Mark Beard, Chairman of Beard 
Construction, said: “We put our 
people at the heart of everything 
that we do, from employees to 
our supply chain. Maintaining 
their health and wellbeing is 
fundamental to us.  Both are 
vital to our culture and to the 
way that we operate. 

Cath Parish, Investors in 
People and Health and Wellbeing 

Practitioner 
said: 
“Supporting 
the health and 
wellbeing of 
staff is part 
of its DNA as 
it underpins 
its culture 
and values of 
being ‘friendly, 
efficient and 
committed’.  
This is what 
makes Beard 
stand head 
and shoulders 
above other 
construction 
organisations.  I would like to 
offer my congratulations to the 
whole company on their great 
achievement.”

Investors in People describes 
the benefits of gaining the 
award as, “Organisations that are 

Accredited by Investors in People 
Health and Wellbeing Award are 
working proof that commitment 
to the health and wellbeing of 
its employees produces a more 
positive and productive work 
force.” 

Mark Beard

Lantern Offices

Getting ahead of 
Tax Changes
By Jonathan Moughton, Partner 

For many, owning and selling their 
own home is thought to be tax-free 
but, as always, tax is never quite 
as simple as that. In April 2020 
potentially costly changes in Capital 
Gains Tax are being brought in as 
listed below.

Change one: Lettings relief allowed 
property owners Principal Private 
Residence Relief when letting out 
their house. This will now only apply 
if the owner lived at the property 
at the same time as the tenant, 
essentially having a lodger rather 
than a tenant.

Change two: In addition, any tax 
owed will need to be calculated and 
paid 30 days from completion of the 
sale. This is a significant reduction in 
timescales.

Change three: The final period 
of ownership is tax-free, but 
this period will be reduced 
from 18 months to nine.

Change four: Currently, when 
transferring ownership of a property 
from one spouse to another, the 
recipient spouse inherits the 
transferring spouse’s ownership 
history only if the property is their 
main residence at the time of 
the transfer. Under new rules the 
recipient will inherit their spouse’s 
ownership history regardless of 
whether the property is their main 
residence at that time.

If you think any of the above 
changes apply to you it is important 
to review your options when 
looking to sell your property.

www.hwca.com 

Email: slough@hwca.com
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Media Pack Information 2017/18

Advertising rates
Prices are fully inclusive of artwork creation

Special positions
Prices are fully inclusive of artwork creation

Artwork specifications

Please supply artwork in a high-resolution PDF or JPEG (300dpi).
Alternatively, adverts can be supplied as Adobe InDesign/Illustrator files   
– remember to include all the images and fonts (where licensing permits).

* For double and full page adverts please include 3mm bleed to all sides, with crop marks.

Inserts: An inserts facility is available at £135 per 1,000. Inserts must weigh 
no more than 18g. Inserts weighing more than this limit will be surcharged.

Non-member rates: Plus 20% on all of the above

Series Discount:  10% for two issues  20% for four issues

Double Page
Size: 426mm (w) x 276mm (h)  *
(including 3mm bleed to all sides)

£2,950 + VAT

Full Page (Portrait)
Size: 216mm (w) x 276mm (h) *
(including 3mm bleed to all sides)

£1,795 + VAT

Half Page (Landscape)
Size: 181mm (w) x 116mm (h) £975 + VAT

Half Page (Portrait)
Size: 88.5mm (w) x 237mm (h) £975 + VAT

Quarter Page (Portrait)
Size: 88.5mm (w) x 116mm (h) £715 + VAT

Quarter Page (Landscape)
Size: 181mm (w) x 56mm (h) £715 + VAT

Inside Front Cover (Portrait)
Size: 216mm (w) x 276mm (h) *
(including 3mm bleed to all sides) 

£1,895 + VAT

Inside Back Cover (Portrait)
Size: 216mm (w) x 276mm (h) * 
(including 3mm bleed to all sides) 

£1,895 + VAT

Outside Back Cover (Portrait)
Size: 216mm (w) x 276mm (h) * 
(including 3mm bleed to all sides) 

£1,995 + VAT
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