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Chamber celebrates success at annual Business Awards
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Non Members Price £2.95

PLUS – Full Awards write-up, Member News, Local Skills Improvement Plans launched and Chamber News.

Chamber contributes to BCC 

national campaign with photo shoot 

at the MOXY & Residence Inn Slough
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PLUS – ‘The Future Competitiveness of the Thames Valley’ discussed at 

Windsor Debates, SME supplement, Skills, Trade and Policy news.

Business Voice is the official publication of 
Thames Valley Chamber of Commerce Group 
which represents over 3,000 businesses 
from micro to multi-national organisations 
throughout Berkshire, Buckinghamshire, 
Oxfordshire & Swindon.

Published 4 times a year, Business Voice 
fulfils two principal roles. Firstly, to keep 
members informed of the Chamber’s 
many activities, whether they be lobbying 
government for legislative changes to assist 
business fighting local causes on behalf of 
member companies or providing information 
on the various networking events that 
form such a core part of any chamber of 
commerce’s diary.

And, secondly, it acts as a discussion forum 
for some of the region’s leading business 
people, each issue carries authoritative 
comment on touchstone issues which affect 
all businesses, from tax issues to exporting 
and from transport lobbying to tackling red 
tape problems.

With a readership of 9,000, few other 
business magazines can directly touch as 
many opinion formers across the region.

Finally, each issue carries a series of features 
on topical business matters all backed by 
authoritative editorial support from leading 
figures within the speciality. It is the breadth 
of editorial coverage that makes Business 
Voice obvious choice for any company 
wishing to promote itself to the business 
community of Thames Valley.

Aitchison Raffety appoints 
new area director - South
Aitchison Raffety, a national property 
consultancy, has appointed Emma Woolven 
as its new Area Director – South.

Emma has extensive experience and local 
knowledge of London and south regions, 
having worked on one of the market leading 
retail valuation teams at JLL. With over 10 
years of Valuation experience, Emma will 
play a key role in the next chapter of the 
recently expanded team here at Aitchison 
Raffety.

Emma will be focused on leading the team 
and expanding the group’s valuation offering 
in the southeast. Based at our head office in 
Stokenchurch, Emma will cover the whole of 

the south region, working closely with our 
other area directors around the country.

Ian Wimpenny, Director, Head of 
Valuations at Aitchison Raffety, commented 
“I’m delighted to welcome Emma as 
our newest Area Director to our rapidly 
expanding national team. Emma brings with 
her a wealth of experience and I’m looking 
forward to Emma driving our growth in the 
south.“

Emma Woolven, comments, “I am super 
excited to be joining the experienced 
valuation team at Aitchison Raffety and 
hope to bring energy and enthusiasm to help 
drive future growth.”
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Emma Woolven

Beard Construction retains prestigious 
Investors in People gold award
Award-winning construction company 
Beard has announced it has successfully 
retained its prestigious Investors in 
People (IIP) gold accreditation for a fourth 
successive time. 

The three-year accreditation is presented 
to companies that can demonstrate a 
clear commitment to its people, fostering 
a culture of continued engagement, 
development and investment. It is 
recognised in more than 60 countries across 
the world as the benchmark for people 
management and leadership and is one of 
the highest awards a firm can achieve.

To secure the accreditation, firms must 
undergo a rigorous assessment of their 
practices, policies, leadership and strategy. 
This is conducted by IIP’s independent 
assessors and includes information and 
feedback from employees from across the 
business. 

The success follows Beard’s IIP gold 
award for staff health and wellbeing, which 
recognises the company’s inclusive policies 
and people first approach. In total, Beard has 
been accredited by Investors in People since 
2003. 

Speaking on the award, Neil Sherreard, 
deputy chairman of Beard said: “To maintain 
such a prestigious accreditation and meet 
IIP’s exacting standards for two decades 
demonstrates our commitment to our 
people is not a passing phase. Instead, it’s a 
guiding principle that has been in place since 
the business began more than 130 years ago.  

“As we continue to expand our regional 
footprint and find success in new sectors, 
treating people fairly, keeping them safe 

and providing opportunities to learn and 
develop remains a clear priority. Whether 
it’s employees, graduates and apprentices, 
suppliers or customers, people are integral 
to our business and our culture. We will 
continue to work hard to ensure Beard is a 
great place to work and a company people 
are proud to work for.”

In the 2023 review, Cath Parish, Investors 
in People assessor said: “One of the most 
positive aspects of this review revolved 
around the perception that Beard is a really 
good place to work. People remarked on 

the friendly, family atmosphere within the 
organisation. The trainee programme is, 
in their words, ‘second to none’, and all 
trainees highlighted the exceptional support 
and dedication of the Chairman. 

The family-owned company was founded 
in Swindon in 1892 and has since grown to 
become an award-winning £160-million 
turnover construction company. Alongside 
its headquarters in Swindon, the firm has 
offices in Bristol, Oxford and Guildford. It 
will soon be expanding its reach with an 
office on the south coast in 2024. 

BNU rated ‘Good’ by 
Ofsted after positive 
inspection
Buckinghamshire New 
University has been rated Good 
by Ofsted following the recent 
inspection of its apprenticeship 
provision.

Inspectors noted the 
expertise of skilful staff, high 
quality resources and learning 
spaces, and the wide network 
of support available, which 
all reflect the significant 
investment BNU has made in 
apprenticeships since launching 
in 2018.

Ofsted’s judgement on 
overall effectiveness comprise 
individual ratings for the 
quality of education, behaviour 
and attitudes, personal 
development, leadership 
and management, and 
apprenticeships, which were all 
rated Good for BNU.

The four-day visit in 
September was the first time 
BNU had been inspected for 
its apprenticeship provision, 
which is now a substantial part 
of its academic offer with over 
1,000 learners on programmes 
in multiple subject disciplines, 
including policing, nursing, social 
work, clinical professions, digital 
technology and product design.

To help inform their report, 
Ofsted inspectors spoke 
to apprentices, University 
colleagues and employers; 
attended teaching sessions; 
and joined tripartite reviews 
between employers, apprentice 
learners and BNU colleagues.

Excerpts from the final 
report included: Apprentices 
develop their character and 
confidence well through their 
apprenticeship. Most work in 
complex, challenging public-
facing sectors where they 
need to react quickly and 
professionally. They build the 
resilience, skills and behaviours 
they need swiftly to manage 
these roles effectively.

Apprentices benefit from 
useful, impartial careers advice 
and guidance that enables them 
to understand their next steps 
well. The dedicated careers 

teams host careers fairs and 
helpful drop-in sessions that 
support apprentices with 
job searches and interview 
preparation.

Apprentices feel safe and 
know how to report concerns 
or seek support at work and at 
the university. They understand 
their responsibility for health 
and safety in the workplace. 
Nursing apprentices learn 
to maintain professional 
boundaries carefully on 
the wards and know how to 
move patients safely. Police 
constables learn to de-escalate 
situations and know how to keep 
themselves and others safe in 
violent environments.

Ian Harper, Commercial 
and Business Development 
Director, said: “I am delighted 
that colleagues’ hard work 
has been recognised by 
Ofsted. Buckinghamshire New 
University began delivering 
higher- and degree-level 
apprenticeships just five years 
ago, and has expanded its 
provision to serve multiple 
sectors and ensure that our 
region’s apprentices and 
employers have access to BNU’s 
vocational expertise.

“We’re particularly proud 
of how apprenticeships have 
enabled us to reach new 
learners and widen our student 
representation. More than half of 
our apprentices are first in family 
to attend higher education and a 
third are from underrepresented 
ethnic groups.

“This Ofsted rating is 
testament to the strong 
partnerships we have with our 
apprenticeship employers whose 
commitment and dedication 
to working together helps us 
to deliver the best possible 
experience for learners.”

Transferring data can be 
a tricky business and the 

risks of getting it wrong can 
be costly both reputationally 
and financially. Earlier this 
year, Ireland’s Data Protection 
Commission issued a significant 
fine of €1.2bn to Facebook’s 
owner, Meta Ireland, where it 
ruled that Meta Ireland had 
failed to provide appropriate 
safeguards when transferring 
personal data from Europe to 
the US.

In 2020, we witnessed the 
high-profile Schrems II case, 
which resulted in the EU-
US Privacy Shield being 
invalidated and the Standard 
Contractual Clauses requiring 
more scrutiny. The next 
potential challenges we may 
see are to the new data bridge, 
which came into force on 12 
October 2023 and  is the UK’s 
extension of the EU-US Data 
Privacy Framework (the DPF), 
and enables UK businesses 
to transfer personal data to 
certified US organisations 
without the requirement of 
having the usual safeguards 
in place or performing a 
transfer risk assessment.

Although this data bridge is 
seemingly less burdensome 
for organisations, it runs the 
risk of being invalidated, 
particularly with the lack of 
safeguards when relying on 
the DPF for transfers relating 
to sensitive or special category 
data. This month, Philippe 
Latombe, a French MP, filed an 
appeal against the EU General 
Court’s dismissal of his action 
for annulment of the DPF. He 
raised particular infringements, 
including pleading that US 
law does not provide for any 
general safeguard against 
automated decision-making 
as well as the absence of 

safeguards relating to the 
security of processed data. 
Separately, the UK’s Information 
Commissioner Office  
(the ICO) identified four 
concerns, including requesting 
guidance on what the 
definition of “sensitive data” 
means for these purposes 
and the potential conflict 
between the US and UK’s 
approach and protections 
to criminal offence data. 

What does this mean for the 
future of the DPF? It is one to 
watch, particularly if there are 
further challenges surrounding 
the DPF’s validity. If this is the 
case, a potential outcome is 
that the European Commission 
could decide to invalidate the 
DPF, and if this happens, it is 
unclear as to whether the UK-US 
data bridge would remain in 
place. Companies therefore 
may wish to continue to rely 
on pre-existing safeguards, 
such as the International Data 
Transfer Agreement or the UK 
Addendum to the EU Standard 
Contractual Clauses. This 
demonstrates that organisations 
should ensure that they 
have adequate data transfer 
agreements in place and should 
not be complacent, particularly 
with the risk of  fines of up to 
£17.5 million or 4% of the total 
annual worldwide turnover.

The UK-US data bridge for 
transfers of personal data:  
Is this an adequate mechanism?

Melanie Pimenta

To speak to us about your data protection issues, 
please contact Melanie Pimenta on 0118 960 4653  

or email melanie.pimenta@clarkslegal.com
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Advertising rates
Prices are fully inclusive of artwork creation

Special positions
Prices are fully inclusive of artwork creation

Artwork specifications

Please supply artwork in a high-resolution PDF or JPEG (300dpi).
Alternatively, adverts can be supplied as Adobe InDesign/Illustrator files   
– remember to include all the images and fonts (where licensing permits).

* For double and full page adverts please include 3mm bleed to all sides, with crop marks.

Double Page
Size:	426mm (w) x 276mm (h)  *
(including 3mm bleed to all sides)

Full Page (Portrait)
Size:	216mm (w) x 276mm (h) *
(including 3mm bleed to all sides)

Half Page (Landscape)
Size:	181mm (w) x 116mm (h)

Half Page (Portrait)
Size:	88.5mm (w) x 237mm (h)

Quarter Page (Portrait)
Size:	88.5mm (w) x 116mm (h)

Quarter Page (Landscape)
Size:	181mm (w) x 56mm (h)

Inside Front Cover (Portrait)
Size:	216mm (w) x 276mm (h) *
(including 3mm bleed to all sides)	

Inside Back Cover (Portrait)
Size:	216mm (w) x 276mm (h) * 
(including 3mm bleed to all sides)	

Outside Back Cover (Portrait)
Size:	216mm (w) x 276mm (h) * 
(including 3mm bleed to all sides)	
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