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About London Business Matters
London Business Matters is the official 
publication of London’s Chamber of 
Commerce and Industry, which has been 
one of the largest and most influential 
business organisations in Britain for 
more than a century.

Published bi-monthly, London Business 
Matters fulfils two principal roles. Firstly, 
to keep members informed of the 
Chamber’s many activities, whether 
they be lobbying government for 
legislative changes to assist business, 
fighting local causes on behalf of 
member companies or providing 
information on the various networking 
events that form such a core part of 
any chamber of commerce’s diary.

And secondly, it acts as a discussion 
forum for some of the capital’s leading 
business people. With a readership of 
18,000, few other business magazines 
can directly touch as many opinion 
formers in London.

Each issue carries authoritative 
comment on touchstone issues which 
affect all businesses, from tax issues to 
exporting and from transport lobbying 
to tackling red tape problems.

Moreover, London Business Matters also 
features a dedicated supplement that 
gives new members of the Chamber 
the chance to introduce themselves to 
the wider business community. Capital 
Matters comprises features on topical 
business matters
and offers in-depth analysis on subjects 
crucial to the continuing success of 
London’s businesses.

The calibre of the readership and 
direct relevance of editorial coverage 
makes London Business Matters an 
obvious choice for any company 
wishing to do business in the capital. It 
is a first-class publication, targeted at 
the people who matter in business.

London Business Matters is produced on behalf of London Chamber of 
Commerce and Industry by Crosby Associates Media Limited.
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Batchelor’s guide 
to international 
trade

EXPORT BOOT CAMP
Training transitioned into a 
hybrid of knowledge transfer 
and consultancy
LCCI and ExportBootCamps have 
developed a new hybrid camp for 
businesses. Designed for would-
be exporters to develop a better 
understanding of how trade works, 
and where any potential pitfalls 
might be, these workshops combine 
the energy and knowledge of the 
facilitators with LCCI members’ 
products and services – anything from 
high fashion to financial services. 

Bring your business with you
Behind the BootCamp concept is the 
idea that you bring your business with 

you. As you find out how a 
business model works 

you then relate it 
specifically 

to your 

operation, including the decisions you 
need to make to export. We all 
know what a product or service 
life cycle looks like but when 
was the last time you used 
that model to evaluate 
your offering? 

Roadmap of 
decisions
The first issue must be 
which new market to 
approach. Each BootCamp 
follows a roadmap of 
decisions to be made before 
you can be sure which is the 
right market for your business. It 
may not be a country but a region 
of the world or a region of a country. . 
Research shows that businesses that 
trade internationally grow faster than 
those that do not. The export process 
forces you to learn about modifying 
and developing products, tailoring 
them to appeal, and adhere to the 
markets needs.

Journey to the right  
market strategy
The BootCamp will also put into 

context the need for regulatory 
standards and compliance. Time is 

spent on building an international 
price along with how to collect 

the monies which ensures early 
forecasts are sound. Including 
your finances early will save 
you a significant level of 
stress in the final stages of 
market entry. It is harder to 
raise a price once set than 
lower it. The camp covers 
branding and product 
positioning in the new 
market – think Harrods 
or Aldi. 

Run over two 
days – the 

next in-person 
camp takes place 

at LCCI HQ on 28-29 
September – the intensive 

programme covers international trade 
business models, how international 
sales work in the 21st century, and 
how to ensure sustainable working 
relationships with new clients.

Lesley Batchelor OBE has joined with LCCI to run Export 
Boot Camps. A former director general of the Institute 
of Export, here is her rationale for setting up the camps; 
and her thoughts on how attitudes to international trade 
should be changed for the better – when do you know 
enough about international trade?

Including your finances early 
will save you a significant 
level of stress in the final 
stages of market entry. It 
is harder to raise a price 
once set than lower it. The 
camp covers branding 
and product positioning 
in the new market – 
think Harrods or Aldi. 

Lesley Batchelor OBE

www.londonchamber.co.uk/
international-trade/trade-advice-and-
support/international-trade-training/
export-boot-camp-strategy-workshop-
(2-days)

When do you know enough about 
international trade?
Lesley Batchelor’s thoughts and opinions 
are based on her vast experience as a 
champion of UK exporters.

No qualifications needed in 
international trade?
Basic economics tells us that if a country is 
to succeed it needs to export more than it 
imports. The balance of trade is vital to a 
thriving society. However, for many years 
now our society has been a net importer 
of goods, and this is impacting badly on 
our finances. This is also a matter that 
needs to be understood by the country 
not just economists. 

Curriculum
The question needs to be asked widely, 
why does our school curriculum not 
cover international trade until ‘A’ level 
Economics? This leaves many young 
people unaware of the opportunities in 
international trade.

If we accept that our lawyers, 
accountants, doctors and dentists need 

to be qualified in their skills, why not 
international traders? 

14 Trade Ministers in 12 years
When I headed up the Institute of Export, 
I met each trade minister, and over 12 
years there were 14 of them. At each 
meeting I raised the topic of teaching 
14–16-year-olds about international 
trade. The institute developed a six-week 
programme and offered to find members 
to support the teachers in the delivery 
of the course. Unfortunately, it was not 
deemed necessary. Many people still 
do not have a basic understanding of 
the journey their food takes to reach a 
supermarket, or that cheap trainer, or 
must-have dress to the superstore.

Rules of Origin, Free Trade 
Agreements and VAT
Who knew that these few phrases would 
instil fear into the small businesses of the 
UK by 2022. The way in which world trade 
operates, and the relevant taxes and 

duties that add to our costs are now a key 
component to success. Meanwhile our 
demand for next-day delivery puts strain 
on costs and the environment. 

Knowing what the rest of the 
world knows
As the world becomes more cognisant 
of the need to get things right and to 
comply, should we ask ourselves why in 
the USA a customs broker has to pass 
stringent exams to be able to operate, 
and in the UK it is not considered 
necessary? Most countries treat 
international trade and marketing as 
specific skills that need qualifications while 
the UK still believes, even after leaving the 
EU, it is not mandatory. At what point will 
we begin a coherent strategy to develop 
skills in international trade that encompass 
logistics, compliance issues, and legal 
aspects together with financial planning? 
These are all linked to the vital market 
research, sales and marketing needed 
for our UK businesses to succeed 
internationally.

Access Credit Management Limited has enjoyed a longstanding business 
relationship with London Business Matters.  London Business Matters is an 
important publication should you wish to create a presence in London.  Gina 
and the team are exceptional.

John Cardwell, Commercial Director, Access Credit Management Limited
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A board member of the Chamber since 2014 he was elected chairmen in 2020 and helped steer the organisation through the pandemic, always available for counsel and encouragement.  

Popular
Highly regarded in the world of insurance he became chair and chief executive of Besso Overseas Operations and managing director of its international division. He bought in business acumen also to rugby union and was a popular chair of London Scottish International Limited. 

Indeed rugby began his lifelong reputation as an action man, playing for Scottish School Boys before 

graduating to the national under-19 team, then becoming a regular with London Scottish. He was well known and respected in all rugby circles with friends like Jason Leonard, England’s second most capped player, who called him the “most fantastic guy who I had the privilege of knowing well.”

Achievements
Tough as rugby might be, it pales into insignificance beside some of Roddy Caxton-Spencer’s other achievements. These include a successful attempt on Everest, competing in the World White Water rafting championships and the Round Britain and Ireland yacht race, four arctic expeditions, and running the Marathon de Sables. 

Challenges
Charities benefitted hugely from his exploits but he had other motives as well. “Of course it can be risky to move outside your own world” he said, “but if you see challenges and do nothing about them, what have you really achieved? It’s not all about climbing mountains and crossing deserts, it’s about setting targets outside your comfort zone, and believing you can achieve them. The lesson is to try and grow into the person you really want to become.”

Jason Leonard speaks for many when he says that Roddy Caxton-Spencer will be very sadly missed.

LCCI chairman Roddy Caxton-Spencer, who died on 2nd August, was the archetypal action 
man who bought an engaging personality, a gregarious nature and a strong element of fun 
to his highly successful business and sporting life.

Tributes to Roddy Caxon-Spencer
LCCI chief executive Richard Burge said: “Roddy was a familiar face, a reassuring presence when things got tough, and a relentless advocate of our purpose and work. He was a dear friend and a trusted confidante”

Julia Onslow-Cole, LCCI deputy chair, said: “As a board we have lost an inspirational leader and as board members we have all lost a friend who led by example through his calm and measured approach”.

Action man with business acumen

Unsurprisingly, business confidence weakened 
significantly over the last quarter which reflects 
fears over inflation, weak demand and the threat of a recession. This evidence further substantiates 
calls on the government to do more to support 
businesses through these exceptionally difficult times. 

Negative impact
The number of businesses with a positive economic outlook has dropped 
significantly since the last quarter, with just over one in three firms expecting 
their profitability to improve compared with 42 per cent in Q1 2022. The proportion of businesses that expected profitability to worsen over the coming year grew from 18 to 26 per cent, the most significant increase in five quarters. The severity of this downturn demonstrates the negative impact that 

weak cashflow, intensifying cost pressures and softer profitability expectations are having on business 
confidence in the capital.

Squeezed
Businesses in London 
are also being 
squeezed by the 
cost-of-living crisis 
as consumers 
tighter their belts 
and domestic 
demand falls 
– a quarter 
of businesses 
said sales had 

fallen in Q2, up from 20 
per cent in Q1. The sectors 
worst affected were service 
businesses, particularly those 
based in professional services 
and the arts, entertainment 
and recreation industries.

Uncertain
LCCI chief executive Richard 
Burge said that the survey 
results demonstrated the 
immense pressure businesses 
are facing as they operate 
in a deeply uncertain 
economic climate. “Time and 
again London businesses 
have demonstrated their 
remarkable resilience when 
faced with adversity, but 
current trading conditions are 
unsustainable. It is imperative 
that the government 
alleviates the cost of doing 
business crisis by introducing 
tangible support measures 
such as halting corporate 
income tax, reducing 
business rates and reversing 
the planned rise to National 
Insurance.”

Findings from the LCCI’s quarterly economic survey announced earlier this summer provide a stark illustration of the difficulties businesses are facing in the current economic climate. 

London business 
confidence 
plummets in worst economic climate in decades
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We’re building a bridge 
between business 
and technology for a 
stronger cyber defense

xahive delivers holistic 
cyber solutions globally. We provide patented secure 
and compliant end-to-
end protection of all your 
data & IoT devices for both 
enterprises and supply chain members. We also offer 
non tech cyber education 
and cyber governance audit management tools. Our 
services are compliant with 
GDPR and North American 
cyber & privacy regulations. You can white label our 
services as well. 

xahive’s products & services:
•  xamessenger – Highly 

secure communication and file transfer tool with on 
device encryption

•  xamessenger IoT – End-to-
end data transmission for 
OEM & IoT with on device 
encryption

•  xTAM – Framework 
agnostic, cyber security 
governance assessment

•  xahive online education 
– Accredited on-demand 
online courses for non-IT 
staff and supply-chain

Why xahive?

•  Embedded global partner 
with IBM Cloud Pak

•  Co-selling with Red Hat & 
BlackBerry globally

•  Save on your cybersecurity 
insurance.

“There’s a collective blind 
spot in the cybersecurity 
industry. We won’t find the 
answer to cyber threats by 
strengthening our digital 
defences alone. What is 
required is an ability to 
connect all our employees 
to this threat. We have to 
harness our organisation 
culture too.”  --Sem 
Ponnambalam, Co-founder/CEO xahive

For more info: 
contact sem@xahive.com

www.xahive.com

“We have been working with London Business Matters for a number of years 
with great success. The magazine has become an important part of Cleankill’s 
marketing strategy to raise awareness of our services in the London area. The 
team is very professional, and the magazine is well designed.”

Paul Bates, Managing Director, Cleankill Pest Control

tel 0330 124 3780
email paul.williams@crosbyassociates.co.uk   visit www.crosbyassociates.co.uk
Tel 0330 124 3780   Visit www.crosbyassociates.co.uk



Special positions

Artwork specifications
Please supply artwork in a high-resolution PDF or JPEG format (300dpi).
Alternatively, adverts can be supplied as Adobe InDesign/Illustrator files   
– remember to include all the images and fonts (where licensing permits).

* For double and full page adverts please add 3mm bleed to all sides, with crop marks.

For further information please contact: tracey.alexander@crosbyassociates.co.uk

Double Page
Size:	420mm (w) x 297mm (h)  *
(please include 3mm bleed to all sides)

Full Page (Portrait)
Size:	210mm (w) x 297mm (h) *
(please include 3mm bleed to all sides)	

Half Page (Landscape)
Size:	185mm (w) x 130mm (h)

Half Page (Portrait)
Size:	90mm (w) x 266mm (h)

Quarter Page (Portrait)
Size:	90mm (w) x 130mm (h)

Quarter Page (Landscape)
Size:	185mm (w) x 62mm (h)

Inside Front Cover (Portrait)
Size:	210mm (w) x 297mm (h) *
(please include 3mm bleed to all sides)	

Inside Back Cover (Portrait)
Size:	210mm (w) x 297mm (h) *
(please include 3mm bleed to all sides)	

Outside Back Cover (Portrait)
Size:	210mm (w) x 297mm (h) * 
(please include 3mm bleed to all sides)	

Sponsored Column (min 3 issues)

250 words plus image and/or logo 
(please include 3mm bleed to all sides)	
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