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ABOUT LANCASHIRE BUSINESS VOICE 
The Voice is the official publication of award-winning North & Western Lancashire Chamber of 
Commerce. 

The Chamber, which has been established since 1916, actively represents, supports and 
promotes over 1,600 businesses, from micro to multi-national organisations, throughout the 
region.

Published four times a year, The Voice fulfils two principal roles. Firstly, to keep members 
informed of the Chamber’s many activities, whether they be lobbying government for 
legislative changes to assist business, providing information on the various networking 
opportunities that form a core part of any chamber of commerce’s diary and promoting positive 
business news on behalf of its membership.

The Voice acts as a discussion forum for some of the region’s leading business people, each 
issue will carry authoritative comment on key issues affecting all businesses, from tax to 
exporting and energy to tackling red tape.

Finally, each issue carries out a series of features on topical business matters all backed by 
strong editorial support from leading figures within their speciality.

It is the breadth of editorial coverage that makes The Voice the obvious choice for any company 
wishing to promote itself to the business community of region.

For more information, contact Frazer Blake on
Email frazer.blake@crosbyassociates.co.uk  Tel 0161 823 4710

During the next few decades, the 
largest intergenerational transfer 
of wealth in history is expected to 
occur. The “great wealth transfer”, 
as it has been dubbed, will see a 
significant movement of assets to 
younger generations.

By 2050, £7 trillion is expected to 
pass between generations in the 
UK for various reasons, including 
an ageing population, increased 
wealth concentration and longer life 
expectancies.*

Previous research in the US has 
indicated that up to 70% of wealthy 

families lose their wealth by the next 
generation and as many as 90% lose 
their wealth by the third generation.**

Source: * Wealth-X,  
“Preservation and Succession: Family 
Wealth Transfer 2021.”

**Nasdaq, “Generational Wealth:  
Why do 70% of Families Lose Their 
Wealth in the 2nd generation?”, 2018.”

PREPARING THE NEXT 
GENERATION 

If your plans include passing on your 
portfolio, property and/or a business 
to your family, early involvement helps 

Why involving your children  
or grandchildren in your financial 
planning matters
Here at Amber River True Bearing, we believe that financial planning is not just about 
numbers, it’s about people, families and the future. One of the most powerful steps 
you can take is involving your children or grandchildren in your financial journey.
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prepare them to manage these assets 
responsibly. It also gives them the 
opportunity to ask questions about 
values, legacy and long-term planning. 
Children and grandchildren who 
understand the purpose and structure 
of your financial plan are more likely to:

• Respect and preserve family wealth

• Make informed decisions when the 
time comes

• Avoid common pitfalls such 
as inheritance disputes, 
mismanagement or scams

• Consult and work with your Financial 
Planner once introduced to them

SUPPORTING 
INTERGENERATIONAL 
PLANNING 

Wealth can be empowering, but 
without guidance, it can also 
become a burden. Children or 

grandchildren may feel overwhelmed 
by expectations or unsure how to 
maintain and utilise the legacy you’ve 
built. Below are some pointers to start 
the journey: -

1. Involve the whole family

Gather your loved ones and invite 
them to participate in the planning 
process. Listen to their thoughts, 
concerns, and aspirations. 

2. Avoid potential conflict before it starts

When everyone has clarity and a 
voice early on, there’s less room for 
misinterpretation or resentment later.  
Developing a plan collaboratively and 
respectfully is more likely to lead to a 
successful outcome. 

3. Clarify your wishes

This is a good time to ensure that your 
Will planning is up to date and that 
Lasting Powers of Attorney reflect 
your wishes with regard to both 
financial and health decision making.

4. Let them write their own story

Your children or grandchildren are not 
your carbon copies. They may define 
success differently. Encourage them 
to use their inheritance in a way that 
aligns with their own purpose that you 
can discuss with them – how will it 
make a difference?

5. Plan succession wisely

If a family business is involved, don’t 
assume that your family members 
will want to run it one day. This could 
be via a professional management 
team or planning for a sale with the 
help of a corporate business adviser.  
A reasonable timeline can ensure a 

smooth transition and help optimise 
future value.

6. Allow us to help

By introducing your Financial Planner 
to the next generation, we can assist 
you in creating a succession plan 
for your wealth that is more likely 
to succeed if everyone understands 
what’s involved.  This can be 
particularly important in the event of 
ill-health or with Inheritance Planning, 
and if trusts are involved.

A WINNING COMBINATION

Whatever the future the holds, a 
familial link and plan will have been 
created between you, your family and 
Financial Planner.  The net result is 
a seamless transition of your wealth 
with continuity of advice and service 
for the next generation to take the 
reins of. 

If you have any questions regarding 
Financial Planning, please give us 
a call on 01257 260011 or visit our 
website www.amberriver.com/true-
bearing

Amber River True Bearing is a firm 
of Chartered Financial Planners. 
Our dedicated team offers tailored 
financial planning services, including 
pensions, investments, financial 
protection, inheritance tax planning, 
and much more.

Disclaimer 
The content of this article is for general 
information and is not intended to address 
your particular requirements or be deemed 
to be or constitute advice. No company or 
individual should act upon such information 
without receiving appropriate guidance or 
professional advice after a thorough review 
of their particular situation.

Investors should remember that the value of 
investments, and the income from them, can 
go down as well as up, and investors may get 
back less than they originally invested. Past 
performance is no guarantee of future results. 
Any mention of a specific security should not 
be interpreted as a solicitation to buy or sell 
that specific security.

Amber River True Bearing is a trading name 
of True Bearing Ltd, which is authorised 
and regulated by the Financial Conduct 
Authority, Registered in England. Company 
No. 4806442. Registered office: Assurance 
House, Chorley Business & Technology 
Centre, Euxton Lane, Chorley, Lancashire, 
PR7 6TE
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Technology

Complete Online helping 
Chamber members with the 
future of AI
The North & Western Lancashire 
Chamber of Commerce are 
delighted to welcome full-service 
marketing agency, Complete Online 
as their latest patron members. 

The Blackpool-based business, winner 
of last year’s Digital Marketing Business 
of the Year at the Be Inspired Business 
Awards (BIBAs), will be helping 
provide support with AI and digital 
marketing to members of the Chamber. 

As a leading agency, Complete Online 
has helped provide creative solutions 
and marketing goals to a number of 
well-respected businesses across the 
UK and from their office in Dubai. 

Chamber patronage means the 
businesses now works alongside one of 
the most trusted and respected business 
support organisations in the county. 

With 1,600 members, the Chamber 
represents all sectors of the Lancashire 
economy, providing expert advice to 
its diverse membership, networking 
opportunities, international trade 
expertise, training and events. 

This commitment will allow Complete 
Online to promote its work to the 
membership of the Chamber and 
expand their network to organisations 
they might not have had the 
opportunity to connect with.

Tom Smith, managing director of 
Complete Online, said: “We are 
delighted to become patrons of the 
Chamber and having been members 
of the organisation for many years 
this was the next step for us and 
allows us to help deliver AI and digital 
marketing to a wider audience. 

“We now live in a more connected 
world than ever, and businesses 
need to learn how to utilise artificial 
intelligence and make it work for 
them. We aim to advise and support 
businesses on the future opportunities 
that AI presents. It is only going to get 
more advanced, and businesses need 
to be at the cutting edge in order to 
understand those changes.”

Babs Murphy, chief executive of the 
North & Western Lancashire Chamber 
of Commerce commented: “Complete 

Online is a leading marketing 
agency within Lancashire and we are 
delighted that they have chosen to 
become a Chamber partner, working 
closely with us to deliver yet another 
tangible business benefit to Chamber 
members. 

“The Chamber depends upon the 
ongoing support and goodwill of loyal 
members, sponsors, and partners, who 
provide financial and other support, 
for the Chamber’s activities and to the 
wider business community.”

“Complete Online 
is a leading marketing 

agency within Lancashire 
and we are delighted that 

they have chosen to become 
a Chamber partner, working 

closely with us to deliver yet 
another tangible business 

benefit to Chamber 
members.”

A social inclusion platform aimed at 
reducing loneliness, improving wellbeing 
and connecting communities

www.soinconnect.com

kalu.nwaka@soinconnect.com

Building Meaningful 
Connections
Identify. Connect. Engage
With SOIN, members don’t just join a platform, they 
embark on a transformative journey, shaping their 
lives and inspiring others along the way.

SOIN: The Social
Inclusion Platform 

is a digital platform where 
individuals, local groups, employers, 
and public sector partners can:

connect to local 
wellbeing 
opportunities that 
match local 
needs

track engagement, 
outcomes, and 
community impact 
with live data

collaborate
across sectors
to tackle loneliness 
and build healthier 
communities

greater 
participation in 
purpose-driven 
community life

data-backed 
improvements
in loneliness
and wellbeing

actionable
insight to reduce 
pressure on 
health and social 
care

The Result

incorporates the 
first two letters of the 
words Social Inclusion

also means 
‘Care’ in French

Identify. Connect. Engage

How SOIN Works

User-friendly & Inclusive 
Platform Design

SOIN recommends 
local groups, events 
and resources 
aligned to their 
interests

A Seamless Journey from Online Connection
to Offline Engagement

Connect

User signs up and 
select interest-based 
hubs (max 5) without 

the noise of 
mainstream 

platforms 

Identify

User engages in-
person meaningful 

peer-to-peer 
activities, sets goals 

and tracks wellbeing

Engage

SOIN connects individuals, groups, and 
organisations through purpose, not 
popularity or followers

Identify. Connect. Engage

‘SOIN’ means Social Inclusion, SO, are you IN?
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News

New help for Blackpool businesses 
to access growth money
A new way for businesses and 
charities across the Fylde Coast 
to access finance has launched 
in Blackpool. Business Funding 
Blackpool – Funding the Fylde Coast, 
which has opened in the heart of the 
town, has access to £3 million that 
has been made available in the North 
West through its umbrella company, 
Business Finance North West.

Business Funding Blackpool – Funding 
the Fylde Coast was encouraged to 
set up on the Fylde Coast by Business 
in the Community’s Blackpool Pride 
of Place Partnership, with the support 
of one of its Board members, Lloyds 
Banking Group. This initiative will 
make it more attractive for people to 
bring their business ideas to the town, 
with start-ups and scale-ups now 
having better access to finance.  

Business Finance Northwest supports 
small businesses, entrepreneurs, and 
social enterprises to access the funding 
they need to start, grow, and create jobs. 
The community loans will support local 
firms that have been overlooked when 
trying to access money and funding. 

Business and charity leaders from 
across the Fylde Coast convened 
in Blackpool Tower Ballroom 

to hear how this new funding 
opportunity will help drive growth, 
support entrepreneurship, unlock 
opportunities for the local economy, 
and increase social impact. 

Network leaders including the North 
and Western Chamber of Commerce, 
Blackpool Council’s Blackpool 
Unlimited service, and The Fylde 
Coast Responsible Business Network 
also collectively helped to encourage 
Business Finance North West to 
expand its operations to Blackpool.  

John Fallon, Chair of BITC’s Blackpool 
Pride of Place Partnership, said: 
“We’re thrilled to work with local 
business leaders and Lloyds Banking 
Group to offer local entrepreneurs the 
chance to innovate, build, and grow in 
Blackpool and along the Fylde Coast.”

Chris Sood-Nicholls, Managing Director, 
Regional Development Sustainability 
& ESG Finance at Lloyds Banking 
Group, said: “This is a testament to 
what can be achieved when local 
partnerships and national commitment 
come together. By supporting 
Community Development Finance 
Institutions (CDFIs), Lloyds Banking 
Group is helping to make finance more 
accessible for businesses and social 
enterprises, supporting Blackpool and 

the Fylde Coast’s ambition to be a 
vibrant, inclusive, and innovative place 
to live, work, and grow.”

Stephen Waud, Chief Executive of 
Business Finance North West, said: 
“I’m absolutely thrilled to bring our 
CDFI model to Blackpool and the 
Fylde Coast, based in The Robinson – 
a new £8.2m development on Church 
Street, Blackpool. We’ve got over 
20 years’ experience of supporting 
businesses across the North of 
England to access finance they could 
not find elsewhere. That’s not because 
their ideas were not good enough 
but because traditional lenders often 
say no to businesses without long 
trading histories, assets, or the ‘right’ 
postcode.”

Andy Charles, Blackpool Pride of Place 
Director at Business in the Community, 
said: “We are delighted that Business 
Finance Blackpool has launched today 
to benefit the town and Fylde Coast. 
This initiative will help businesses, 
charities, and social enterprises who 
are all able to benefit from this funding, 
ensuring that no organisation gets left 
behind. This is evidence of the effect 
that business partnerships can have 
on local communities through growth 
and jobs.”

lancschamber.co.uk
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Chamber welcomes amendments to 
Employment Rights Bill but urges government 
to listen to business concerns
The North & Western Lancashire 
Chamber of Commerce (NWLCC) 
has given a cautious welcome to 
House of Lords amendments made 
to the government’s controversial 
Employment Rights Bill (ERB).

But they still have concerns the Bill 
will impact businesses across the 
county once it becomes law. 

According to the government, the 
ERB aims to enhance workers’ rights 
and improve working conditions in 
the UK.

However, the House of Lords have 
amended several elements of the Bill 
which, the Chamber argues, places 
unnecessary burdens on businesses 
and could affect their recruitment, 
productivity and investment. 

Changes made by the upper house 
include a six-month qualification 
period for unfair dismissal rather than 
the original recommendation of day 
one rights and reducing the burden 
on businesses by removing the need 
to guarantee hours for those currently 
working on a zero hours contract. 

The ERB is currently passing between 
the House of Lords and Commons 
with a series of amendments which 
will affect how businesses deal with 
their employees. 

The House of Lords also 
recommended changes to the 
definition of seasonal work and 
industrial action ballots. 

Government has come under pressure 
to alter parts of the Bill which is seen 
by the Chamber to place an extra 

burden on businesses when they 
are already struggling with other 
responsibilities. 

Babs Murphy, chief executive of 
the NWLCC, said: “The House of 
Lords recommendations could mean 
some elements of the Bill may water 
down some of the policies and give 
businesses breathing space once it 
becomes law. 

“While these amendments are 
welcomed, the fact remains certain 
elements of this Bill will still impact 
the day-to-day running of businesses 
across Lancashire. 

“As the ERB continues to pass 
between both the houses, this is a 
great opportunity for government 
to accept these amendments and 
recognise change is required before 
the Bill receives Royal Ascent.”

By the time you read this 
column, the much-anticipated 
Autumn Budget will have been 
and gone. 

The policies digested, mulled over, 
no doubt complained about and 
plans put in place to make sure the 
necessary admin is in place, so they 
are adhered to. 

One thing is clear though – the 
business community will have to get 
on with whatever is contained in that 
famous red briefcase. 

Twelve months on from a Budget 
which came as a shock to many, 

businesses have learned to tighten 
their belts more, shelve plans and 
carry on regardless. 

And that’s the wonderful thing about 
the Lancashire business community, 
they tend to be a resilient lot, take 
things on the chin and move forward. 

Moving forward is the key phrase 
in that last sentence, however, 
because there are hundreds – maybe 
thousands – of businesses out there 
who want to “move forward” and 
grow but are not given the economic 
landscape which they need to thrive. 

Granted, there’s been plenty of 
obstacles in the road in 2025 but 

as we navigate our way onto the 

road sign marked 2026, we can only 

hope the pathway is a smoother one 

and one in which businesses can be 

given the opportunity to realise their 

aspirations after being held back. 

If there is one present under an 

imaginary Christmas Tree which 

businesses will want it can be summed 

up in one word. 

Clarity. 

Businesses need clarity from 

government policies which will allow 

them to grow next year. 

Let’s just hope they can deliver that.

    Lancashire Businesses press  
on but call for a clearer 2026 
By Nick Hyde, policy manager
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Lancashire’s business community 
stands at a crossroads. The drive 
towards Net Zero is no longer a 
distant ambition, it’s a present-day 
imperative, shaped by rising energy 
costs, regulatory change, and the 
growing expectation that businesses 
must lead on sustainability. 

For many organisations across the 
North West, the challenge is clear: how 
to decarbonise, cut costs, and build 
resilience towards a greener future. 

At the heart of this transition is 
Sustainable Energy First, a company 
with deep roots in the region and a 
bold mission: to help UK businesses 
reduce their carbon footprint by 
over half a million tonnes, creating a 
greener, fairer future for all.

A LANCASHIRE LEGACY,  
A NATIONAL MISSION

With more than 50 years of expertise 
in energy and utility management, 
Sustainable Energy First has grown 

from local beginnings to become 
the UK’s largest privately owned 
sustainability consultancy. The 
company’s journey accelerated with 
the acquisition of Inenco, one of the 
North West’s most respected energy 
consultancies, founded in 1968. This 
union brought together decades of 
local knowledge and national influence, 
blending trusted relationships with a 
culture of innovation.

Today, Sustainable Energy First 
supports a large amount of prominent 
UK businesses, including many in 
Lancashire and the wider North 
West, helping them navigate the 
complexities of energy procurement, 
decarbonisation, and risk management. 
The company’s sector-based approach 
means it works closely with industries 
central to the region, hospitality, 
food and drink, and public sector 
procurement, delivering tailored 
strategies that turn sustainability into a 
competitive advantage. 

MORE THAN ADVICE: 
PRACTICAL SOLUTIONS FOR 
REAL IMPACT

What sets Sustainable Energy First 
apart is its commitment to action. The 
company doesn’t just advise on Net 
Zero, it delivers practical, measurable 
results. From negotiating competitive 
clean-energy contracts to facilitating 
access to renewable generation assets 
like solar parks and wind farms, the 
focus is always on solutions that work 
in the real world.

This hands-on approach has helped 
clients secure long-term energy 
security, reduce reliance on fossil 
fuels, and achieve significant carbon 
reductions. In fact, the company’s 
renewable energy partnerships now 
generate around 452GWh of clean 
power annually – a testament to its 
impact on both the environment and 
the bottom line. 

Environment

Powering Lancashire’s 
Low-Carbon Future: How 
Sustainable Energy First is 
Leading the Way
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“This cultural 
milestone marks a 

new chapter, where 
heritage meets innovation 
and0 every employee is 
empowered to make a 

difference.”

Environment

BUILDING RESILIENCE IN A 
VOLATILE MARKET

The past few years have tested even 
the most robust businesses. Global 
energy volatility, price spikes, and 
supply chain uncertainty have made 
resilience a top priority. Sustainable 
Energy First’s expertise in procurement 
and risk management has been crucial, 
helping clients lock in price protection 
and weather market storms.

During the recent energy crisis, the 
company’s forward-looking strategies 
saved customers an estimated 
£750 million, demonstrating that 
sustainability and economic stability 
can go hand in hand. By turning energy 
management into an opportunity for 
innovation, Sustainable Energy First 
enables Lancashire businesses to 
thrive, not just survive.

A CULTURE OF COLLABORATION 
AND GROWTH

Growth at Sustainable Energy First isn’t 
just about numbers, it’s about people 

and purpose. The company’s new office 
in Fullwood, brings together teams from 
Sustainable Energy First and Inenco, 
is designed to foster collaboration, 
spark new ideas, and reflect shared 
values. This cultural milestone marks 
a new chapter, where heritage meets 
innovation and0 every employee is 
empowered to make a difference.

For clients, this means working with a 
partner that values expertise, inclusivity, 
and long-term relationships. For the 
region, it signals a business community 
that is stronger together, ready to lead 
the way on sustainability. 

OPPORTUNITIES FOR 
LANCASHIRE BUSINESSES

Energy remains one of the largest, and 
most complex, operating costs for many 
organisations. Yet, with the right partner, 
it can become a source of opportunity. 
Whether you’re a high-energy user 
seeking price stability, a business 
aiming to strengthen ESG credentials, 
or an organisation preparing for future 
regulation, Sustainable Energy First 

offers the tools, expertise, and vision to 
support your journey.

The company’s partnerships with local 
and national bodies, including the Food 
& Drink Federation and CPC for Public 
Sector Procurement, demonstrate its 
commitment to delivering value across 
sectors that matter most to Lancashire. 

LOOKING AHEAD

As the UK accelerates its transition to 
a low-carbon economy, Sustainable 
Energy First is poised to remain 
at the forefront, combining the 
innovative spirit of the North West 
with national reach and impact. By 
uniting heritage, expertise, and a 
culture of collaboration, the company 
is helping to build a future where 
Lancashire businesses lead the way in 
sustainability, resilience, and growth.

To find out how your business can 
reduce costs, strengthen resilience, and 
achieve meaningful carbon reduction, 
visit Sustainable Energy First.  
www.sefirst.com

For more information, contact Frazer Blake on
Email frazer.blake@crosbyassociates.co.uk  Tel 0161 823 4710
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