
PRINT / DIGITAL MEDIA GUIDE - 2024

THE O
FFIC

IA
L P

UBLIC
ATIO

N O
F 

Iss
ue 28 | W

inte
r 2

025

ISSN 2632-5
233 (P

rin
t)

 IS
SN 2632-5

241 (
Onlin

e)

Autumn Budget Reaction

Chamber launches behind-the-scenes tours

Local government update

County leader urges 

Lancashire businesses to unite 

amid economic changes

NA
SC
.OR

G.U
KCELEBRATING IN

NOVATION, BEST 

PRACTICE AND GOOD DESIGN IN
 

SCAFFOLDING

NASC YEARBOOK 

20
26NATIONAL ACCESS AND SCAFFOLDING CONFEDERATION

20
26

 C
ro

sb
y 

As
so

ci
at

es
 M

ed
ia

 K
IT

Part of the 



The voice of the 
construction industry
Crosby Associates works 
with key trade bodies and 
industry organisations across 
the building, construction and 
related sectors to produce and 
publish a range of magazines 
and periodical publications, wall 
planners, diaries, year books and 
bespoke projects.

Our print magazines and 
websites cover topics including 
construction, housebuilding, 
plumbing and heating, natural 
stone, heritage and traditional 
building, the roofing trade and 
more, for a UK-wide audience.

Trusted industry names that 
choose Crosby Associates as their 
publishing partner include the 
National Federation of Builders, 
Builders Merchants Federation, 
Scottish Building Federation, 
Band of Builders, Confederation 
of Roofing Contractors and Stone 
Federation GB.

KEY FACTS:

READERS ACROSS 
12 PRINT / 

DIGITAL INDUSTRY 
PUBLICATIONS

Recommended by 
industry experts
“Crosby Associates Media 
has been working with The 

National Federation of Build-
ers (NFB) for nearly four years 
and in that time have delivered 

an exemplary service. In 
addition to the wallplanners 

and diaries, Crosby Associates 
Media came to us with an ex-
cellent idea to give us a more 
regional impact, something 

our members were really keen 
for us to achieve. As a result 

we now have a suite of quality 
regional magazines that raise 

the profile of our members 
and assist us with our member 

retention. We highly recom-
mend the opportunity to work 

with them.”

Amanda Pilgrim

National Federation  
of Builders
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Where a house  
becomes a home
Crosby Associates publishes Housing 
Executive magazine, and associated web sites, 
dedicated to the housing sector.

Housing Executive is a bi-monthly publication 
for social housing professionals. It is read by 
some of the key figures in the sector and covers 
everything from the latest policy and regulation 
to topical issues such as net zero, retrofit, 
planned maintenance and the most-up-date 
tech, as well as local and national news, both in 
the magazine and updated daily on the website.

ONLINE REACH:

AVAILABLE MEDIA:

HOUSING
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Awaab’s Law and the Cultural 
Change It Demands
The introduction of Awaab’s Law marks more than just a tightening of housing regulations; it 
signals a deeper cultural change in how society views the rights of tenants, the responsibilities 
of landlords, and the human cost of neglect. At its core, this law is about accountability, but the 
journey to its creation reveals wider shifts in the social housing landscape and the expectations 
placed on the organisations that provide and manage homes.
In December 2020, two-year-old Awaab Ishak 
died after prolonged exposure to mould in his 
family’s social housing flat in Rochdale. The 
coroner’s findings were stark: his death was 
entirely preventable. For years, his parents’ 
complaints were dismissed as a “lifestyle 
issue” — the implication being that the cause 
of the mould lay in the family’s behaviour 
rather than in structural or environmental 
failings within the home. The tragedy was not 
simply a case of repairs gone wrong, but of 
a failure of care, of listening, and of respect. 
The public outrage that followed became an 
inflection point: a child had died not due to 
lack of knowledge, but due to a culture that 

failed to treat tenants’ concerns as legitimate.

Accountability and the Culture It 
Challenges
Awaab’s case exposed a mentality that 
had long sat in the background of the 
sector. Complaints were frequently 
minimised, rationalised, or attributed to poor 
housekeeping, as though damp and mould 
were evidence of personal inadequacy rather 
than a failure on the provider’s part. This 
narrative was rooted partly in stigma and 
partly in organisational habits that prioritised 
process efficiency over lived experience.

Awaab’s Law challenges this at a structural 
level. By imposing clear legal deadlines for 
assessing and remediating damp and mould, 
the law shifts responsibility firmly back onto 
landlords. The burden of proof no longer 
falls on residents to repeatedly demonstrate 
that something is wrong. Instead, the 
expectation is that landlords must act 
swiftly, decisively, and in full recognition of 
the health implications at stake. But beyond 
the deadlines and compliance requirements, 
the real change is cultural: it is no longer 
acceptable to deflect, delay, or diminish the 
seriousness of housing-related health risks.

Awaab’s Law
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With the cost of living still rising and 
budgets tighter than ever, managing money 
effectively is a daily challenge for many 
households. And when an emergency 
strikes, having fast access to support can 
make all the difference.

That’s where allpay’s Prepaid Mastercard 
steps in as a secure, flexible way to receive 
and manage funds, whether in a crisis or 
just trying to stay in control week to week.

At allpay, we’ve built a reliable, proven 
Prepaid service backed by expert 
knowledge and technology that 
performs under pressure. In fact, 
our Prepaid portals were available 
99.9% of the time last quarter, giving 
both organisations and cardholders 
peace of mind that their service will 
be there when they need it most.

What is a prepaid card?

A prepaid card can be used in shops, online, 
and at ATMs. Funds are added in advance, 
so spending is limited to the amount 
loaded.

This makes it ideal for:

• Budgeting everyday expenses like food, 
bills or travel

• Receiving crisis payments from councils 
or support services

• Managing money without overdrafts, 
interest, or hidden fees

For organisations, including housing 
associations, councils and charities, 
prepaid cards offer a quick, controlled, and 
secure way to disburse funds to those who 
need help, no bank account required. 

Emergency help when it’s needed most
Whether it’s to help with essential food 
or clothing, support someone facing 
homelessness, or provide crisis funds after 
a disaster, the allpay Prepaid card allows 
organisations to deliver support immediately, 
without needing a bank account.

For those on the receiving end, that means 
less paperwork, faster access to vital 
funds, and the dignity of being able to shop 
independently, whether that’s online, in-store 
or withdrawing cash from an ATM.

Because the card can be loaded remotely 
and controlled in real time, it gives housing 
providers or support services a way to issue 
help quickly and safely, whether for rent, food, 
utilities or other needs.

Stay in control of spending

A prepaid card offers a practical way to 
manage spending. Funds can be added 
regularly or as required, making it easier to 
allocate money for specific purposes such as 
housing, travel, or daily expenses.

Because spending is limited to the balance 
on the account, there’s no risk of overdraft, 
interest, or unexpected charges. It’s a 
straightforward solution for controlled and 
transparent payment management.

The prepaid card can also be restricted to 
certain merchant categories or locations, 
offering extra reassurance for those who may 
need a bit of support managing their money. 
This adds another layer of safeguarding and 
accountability.

Designed to support communities

allpay has worked with housing associations, 
councils and charities for over three decades, 
helping them support tenants and residents 
with confidence. The prepaid card offers both 
flexibility and security, for the people receiving 
funds and those managing the support.

Whether it’s used for hardship payments, 
community grants, support packages or 
independent living, the prepaid solution is fast, 
efficient and widely accepted.

Want to learn more? Visit www.allpay.net/
prepaid to find out how prepaid support might 
help you or your community.

Making every penny count

Prepaid
done right

Contact us to see how we can help:

enquiries@allpay.net  |  www.allpay.net

If you’re looking for a partner that prioritises performance, 
compliance, and peace of mind, we’d love to talk.

When reliability matters
most, we deliver.

How prepaid cards can support during emergencies, and every day after.

The allpay Prepaid card is issued by allpay Ltd pursuant to license by Mastercard International Incorporated. allpay Ltd is a company regulated by the Financial Conduct Authority (FRN 900539) for 
the issuance of electronic money. Head office and registered address: Fortis et Fides, Whitestone Business Park, Hereford, HR1 3SE (Company No 02933191). Mastercard is a registered trademark 
of Mastercard International Incorporated.
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Q&A

In conversation with: Mustafa 
Mustafa, Head of Decarbonisation, 
Morgan Sindall Property Services 
Carbon net zero is a huge opportunity for the UK, but one that requires investment, both of 
resources and planning. There are many obstacles along the way, and a cohesive strategy is 
needed to reach these ambitions. 

WITH that in mind, we sat down with Mustafa 
Mustafa, head of decarbonisation at Morgan 
Sindall Property Services and asked him 
about some of the dangers of incorrect 
retrofit,	how	the	government	can	ensure	the	
transition to solar energy goes smoothly, 
and the threat posed to climate measures by 
misinformation. 

1) Overheating is rising as 
a concern in the UK and 
is being called by some a 
‘disaster waiting to happen’. 
We know insulation itself 
isn’t the cause of this, but 
ineffective installation can 
be a factor. Do you think 
enough is done to ensure 
the dangers of overheating 
are combatted, and could 
more be done to raise 
awareness?

There’s definitely an opportunity for more to 
be done in raising awareness. The focus has 
been so heavily on making sure we get homes 
warm and airtight, and overheating has 
emerged as an extra layer of consideration 
that maybe so far hasn’t been highlighted 
enough. Obviously, insulation is not the only 
cause of overheating, and well-installed 
insulation as part of considered retrofit 
won’t cause overheating to be a danger, but 
when you fail to factor in elements like the 
orientation of the building and an overuse of 
double glazing for example, this can become 
a deadly cocktail. There’s also the case of 
buildings where the insulation work takes 
place well after the property has been built 
and it isn’t factored into the overall makeup 
of the home, that’s where we see insulation 
become a danger. More monitoring and more 
data is vital in order to adapt to the threat that 
overheating poses, overheating awareness 

needs to be embedded into the retrofit 
process from inception, as we’ve seen that 
especially for vulnerable residents it can pose 
serious health risks. 

2) You’ve spoken previously 
about the links between 
retrofit and resident health, 
do you think the role 
retrofit can play in reducing 
national health costs is 
appreciated and capitalised 
on enough?

No, not at all, and this isn’t just a connection 
we’ve been trying to emphasise here at 
Morgan Sindall Property Services, we’ve got 
figures from the Healthy Homes Hub who 
have also been pushing to make sure this 

connection is utilised effectively. For every 
£1 of retrofit works, it’s estimated to save 
the NHS £4.50 in return, which is an insane 
statistic, and one that when you look at the 
pressure facing the NHS today, we need to 
make sure is fully taken advantage of. It’s not 
only physical health like respiratory issues 
either, but the home also has such an impact 
on the mental health of it’s residents, without 
being happy in your home and where you live 
it’s almost impossible to live a fulfilled, healthy 
life. Country wide retrofit has the ability to 
not only help the UK reach net zero, but the 
health benefits can save the NHS up to £1.4 
billion, that can be channeled back into other 
departments and free up an immense amount 
of capital. 

3) Solar panels received a 
massive boost recently, with 
plans this year to ensure 
solar panels are fitted on a 
vast majority of new builds. 
The main concern from 
many voices surrounding 
this is energy grid costs and 
delays, what’s your take on 
these barriers and do you 
see it as a concern?

Of course it’s a concern, I think one of the 
consistent faults we’ve seen throughout 
the journey to net zero is the infrastructure 
looking to catch up with these country-wide 
changes, we need the infrastructure in place 
first. Solar energy is going to be key in fighting 
fuel poverty, and it’s great to see initiatives like 
this putting it as a priority, but we need to do 
the groundwork first. More local grid stations 
need to be built to harness this energy back, 
or battery banks for example, these measures 
to ensure that we can reach these aspirations 
without running into these teething issues and 
the infrastructure having to play catch up. 

Mustafa Mustafa
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Awaab’s Law

Housing and Health Are Now 
Inseparable
One of the most significant shifts is in how 
damp, mould, and cold are understood. They 
are no longer treated as minor irritants or 
routine repair issues. They are recognised 
as public health hazards. Respiratory illness, 
developmental harm in children, chronic 
conditions and, in Awaab’s case, mortality — 
the evidence linking housing quality to health 
outcomes is now unequivocal.

This is repositioning repairs and property 
condition as frontline health interventions. 
What was once viewed as a maintenance 
concern is now understood as essential to 
safeguarding life. It also means conversations 
about housing are increasingly drawing in 
health bodies, local authorities, and clinical 
guidance. The home has become a site of 
health risk and vulnerability, and therefore 
also a site of early intervention.

The Shift in Tenant Voice and 
Power
Awaab’s Law also represents a change in 
how tenant voice is valued. The historical 
experience of many social tenants has been 
one of feeling unheard, dismissed or forced 
into complex bureaucratic routes simply to 
get basic issues acknowledged. Awaab’s 
parents spoke out repeatedly but were 
ignored until it was too late. Their experience 

has become symbolic of a wider problem: 
when tenants raise concerns, they must not 
only be acknowledged but acted upon.

Since the law was announced, further 
pressure has built. The Housing 
Ombudsman’s report Repairing Trust 
highlights the scale of the issue, with a 474% 
increase in complaints about poor living 
conditions between 2019–20 and 2024–25. It 
calls for stronger resident voice infrastructure, 
including the development of a statutory body 
to represent tenants’ interests. The message 
is clear: cultural change cannot happen 
without resident agency.

From Reactive to Proactive 
Practice
At the heart of the change is a shift from 
reactive to proactive practice. Instead of 
waiting for complaints to accumulate, 
landlords are expected to identify risks before 
they become hazards. This involves routine, 
systematic checks, better data collection, 
and more continuous awareness of property 
conditions.

Technology has a key role here. IoT sensors 
and Computerised Maintenance Management 
Systems (CMMS) can track humidity, 
temperature, heating efficiency and ventilation 
performance in real time. They offer a way 
to flag risks early and reduce reliance on 
tenant reporting alone. Yet their use must be 
governed carefully, data about the home is 

also data about people and their lives, and 
the sector must navigate the line between 
proactive monitoring and surveillance, 
ensuring tenants are informed, consenting 
and protected.

The Cultural Dimension of 
Compliance
Where the sector goes next will depend less 
on technology and more on culture. Awaab’s 
Law cannot be complied with through process 
change alone. It challenges assumptions 
and behaviours: who is believed, what is 
prioritised, and how risk is understood. 
It requires organisations to value lived 
experience as much as technical data, and to 
recognise that a safe home is not just a legal 
minimum but a social responsibility.

This cultural shift sits at the intersection 
of service, dignity and respect. It asks 
landlords to look beyond the building and 
see the household. It demands listening as 
a core organisational function, and it places 
human wellbeing at the centre of landlord 
accountability.

Awaab’s Law will save lives, but only if it 
results not just in faster repairs but in a 
transformation of mindset. The sector now 
stands at a point of reflection, a reflection that 
asks social landlords to look at compliance 
not as the ceiling, but as the benchmark with 
which to revolutionise repairs as a key priority, 
and a path to true resident wellbeing.

B00001192

With the cost of living still rising and 
budgets tighter than ever, managing money 
effectively is a daily challenge for many 
households. And when an emergency 
strikes, having fast access to support can 
make all the difference.

That’s where allpay’s Prepaid Mastercard 
steps in as a secure, flexible way to receive 
and manage funds, whether in a crisis or 
just trying to stay in control week to week.

At allpay, we’ve built a reliable, proven 
Prepaid service backed by expert 
knowledge and technology that 
performs under pressure. In fact, 
our Prepaid portals were available 
99.9% of the time last quarter, giving 
both organisations and cardholders 
peace of mind that their service will 
be there when they need it most.

What is a prepaid card?

A prepaid card can be used in shops, online, 
and at ATMs. Funds are added in advance, 
so spending is limited to the amount 
loaded.

This makes it ideal for:

• Budgeting everyday expenses like food, 
bills or travel

• Receiving crisis payments from councils 
or support services

• Managing money without overdrafts, 
interest, or hidden fees

For organisations, including housing 
associations, councils and charities, 
prepaid cards offer a quick, controlled, and 
secure way to disburse funds to those who 
need help, no bank account required. 

Emergency help when it’s needed most
Whether it’s to help with essential food 
or clothing, support someone facing 
homelessness, or provide crisis funds after 
a disaster, the allpay Prepaid card allows 
organisations to deliver support immediately, 
without needing a bank account.

For those on the receiving end, that means 
less paperwork, faster access to vital 
funds, and the dignity of being able to shop 
independently, whether that’s online, in-store 
or withdrawing cash from an ATM.

Because the card can be loaded remotely 
and controlled in real time, it gives housing 
providers or support services a way to issue 
help quickly and safely, whether for rent, food, 
utilities or other needs.

Stay in control of spending

A prepaid card offers a practical way to 
manage spending. Funds can be added 
regularly or as required, making it easier to 
allocate money for specific purposes such as 
housing, travel, or daily expenses.

Because spending is limited to the balance 
on the account, there’s no risk of overdraft, 
interest, or unexpected charges. It’s a 
straightforward solution for controlled and 
transparent payment management.

The prepaid card can also be restricted to 
certain merchant categories or locations, 
offering extra reassurance for those who may 
need a bit of support managing their money. 
This adds another layer of safeguarding and 
accountability.

Designed to support communities

allpay has worked with housing associations, 
councils and charities for over three decades, 
helping them support tenants and residents 
with confidence. The prepaid card offers both 
flexibility and security, for the people receiving 
funds and those managing the support.

Whether it’s used for hardship payments, 
community grants, support packages or 
independent living, the prepaid solution is fast, 
efficient and widely accepted.

Want to learn more? Visit www.allpay.net/
prepaid to find out how prepaid support might 
help you or your community.

Making every penny count

Prepaid
done right

Contact us to see how we can help:

enquiries@allpay.net  |  www.allpay.net

If you’re looking for a partner that prioritises performance, 
compliance, and peace of mind, we’d love to talk.

When reliability matters
most, we deliver.

How prepaid cards can support during emergencies, and every day after.

The allpay Prepaid card is issued by allpay Ltd pursuant to license by Mastercard International Incorporated. allpay Ltd is a company regulated by the Financial Conduct Authority (FRN 900539) for 
the issuance of electronic money. Head office and registered address: Fortis et Fides, Whitestone Business Park, Hereford, HR1 3SE (Company No 02933191). Mastercard is a registered trademark 
of Mastercard International Incorporated.
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Q&A

4) In today’s age of social media, 
misinformation is rife and 
a serious threat, which is 
especially relevant when it 
comes to global warming and 
environmental concerns. 
This can have a direct 
impact on retrofit works 
when it comes to tenant 
engagement, do you think 
enough is being done to 
combat misinformation, 
and do you see it is an 
obstacle to widespread 
uptake of measures like 
solar panels?

Yes, 100%. Anyone that works in a public facing 
sector will know, you can have 10 success 
stories coming from your work, but if one 
person’s bad experience finds it’s way online 
and goes viral, or gets picked up as a headline, 
it will taint so many views on the work and 
it’s benefits. It’s especially dangerous when it 
comes to climate initiatives, when you think 
about how many people are fed misinformation 
around such a huge threat, but a threat that isn’t 
tangible, people aren’t seeing global warming 
take place in front of them, and that makes 
it an easy target for climate denial and other 
misinformation. The best thing anyone in the 
retrofit world can do is make sure to make 
residents well aware of the benefits, speak to 
the communities you’re working in and help 
them to understand why it’s such a priority. 
We’re fortunate to work with clients who have 
developed strong net zero strategies such as 
Westminster City Council, Amplius, and Welwyn 
Hatfield Borough Council. These organisations 
have gone to great lengths to communicate the 
right information to all residents, reinforcing 
acceptance of the necessary works. They’ve 
also helped to encourage the behaviour 
changes needed from all of us to truly move the 
needle toward our shared net zero goals.

5) The recent spending 
review saw the government 
double down on their 
commitments to both 
social housing and energy 
efficiency, what was your 
take on the spending review 
and do you think it did 
enough for clean energy?

Yes, it was great to see the government stick 
to their commitment to the Warm Homes Plan, 
and not remove any of that funding that is going 
to prove vital for the push for netzero. A lot of 
people, including myself, were concerned about 
this and vocal about the need to not backtrack 
on these commitments if we’re going to hit these 
ambitious targets. They also committed funds to 
building safety and cladding remediation, which 
was another positive, and overall they’ve stuck to 
their guns with their funding and goals, so it was 
definitely a positive sign for the industry. 

6) The National Retrofit 
Hub recently released a 
paper calling for a 10-
year National Retrofit 
Workforce Strategy, and 
identified a lack of skilled 
workers as one of the 
biggest obstacles to retrofit 
at scale in the UK. What 
do you think can be done 
to combat this skills gap, 
and do you think a national 
strategy is necessary?

I do think a strategy is necessary, but 
rather an overall construction workforce 
strategy, that can then enrich retrofit within 
it. The average age for our tradespeople is 
only going up, and we desperately need to 
revitalise the industry with fresh talent. The 
pivotal part of this plan needs to be getting 
the training right, actually establishing how 
courses can be rewarding and leave course 
members with the right skills, I personally 
have attended five or six of these courses, 

I won’t send someone on a training course 
until I’ve seen it myself and I know exactly 
what skills they’re going to come away with. 
So many courses also prep course members 
to be retrofit assessors, or coordinators, 
we need more people on the tools that can 
carry out these works and really make a 
difference and this needs to be addressed 
in the training programs. Something akin to 
a national ranking table could be a strong 
start, comparing courses and what they 
offer, as well as what positions alumni 
have gone on to work in, similar to how we 
compare universities. 
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“As a social housing landlord, 

it’s important to be able 
to share stories that best 

represent topics that matter 
most to residents and fellow 
organisations, which is why 

we welcome the opportunities 
Housing Executive provides 

through its diverse platform for 
housing sector news. As both a 
publication and organisation, it’s 
great to see their commitment 

to sharing dynamic stories 
about social housing, offering 
a platform to share information 

on important topics like 
changes in legislation, resident 
engagement and welfare, whilst 

celebrating hard work and 
success across the sector.”
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Because business matters
Crosby Associates works with Chambers of Commerce 
across the UK to keep members updated on the very 
latest business developments in their region.

London Business Matters is the official  
bi-monthly publication of London’s Chamber of Commerce 
and Industry, which has been one of the largest and most 
influential business organisations in Britain for more than 
a century.

Quarterly The Voice is the official publication of 
award-winning North & Western Lancashire Chamber 
of Commerce, which was established in 1916 and 
actively represents, supports and promotes over 1,600 
businesses, from micro to multi-national organisations, 
throughout the region.

Business Voice magazine is the official publication of 
Thames Valley Chamber of Commerce Group which 
represents over 3,000 businesses across Berkshire, 
Buckinghamshire, Oxfordshire & Swindon.

Focus Magazine fulfils two principal roles; to keep 
members informed of the Chamber’s many business 
and support services or providing information on the 
various networking events that form such a core part 
of the business sector’s schedule. Focus Magazine 
as a quarterly media brand published on behalf of 
Staffordshire Chamber of Commerce.

Business Direction is the official quarterly magazine 
of the Herefordshire & Worcestershire Chamber 
of Commerce, keeping members up to date with 
the Chamber’s business support services and key 
networking opportunities. It also serves as a forum for 
senior decision makers across the region, sharing insight 
and discussion on local business activity.
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PLUS: Chamber Charity of the Year announced, new India Desk launched,  
BCC President to deliver keynote at Thames Valley Growth Conference, 
Member and Chamber news.
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How is AI being used in workplace grievances? 

For employees, AI tools are fast, cheap 
and easy to use. They can help individuals 
express their concerns clearly. In some 
ways, this is a positive development. 
Many employees with genuine complaints 
now have a way to articulate them more 
effectively, particularly when they lack 
confidence in written English.

However, the downside is that these AI-
generated grievances are not always accurate 
or relevant. Claims can be made that cite laws 
which do not exist, apply legislation from 
other jurisdictions or rely on legal principles 
that have no bearing on the employee’s 
situation. A grievance or Tribunal claim might 
look polished and authoritative but on closer 
inspection, be legally incoherent.

The impact on HR teams
Internally, HR teams are finding that AI has 
made grievances longer, more complex and 
harder to interpret. What once might have 
been a one-page email from an employee 
can now be a five-page, formally written 
document filled with detailed allegations and 
legal references. It can take minutes for an 
employee to generate this but hours for HR to 
analyse and respond to.

The AI-generated grievance may also 
not have been checked for accuracy by 
the employee. Employees may not fully 
understand the limitations of generative AI 
and may be assuming that if the AI tool has 
written something, it must be correct.
The result is an increasing administrative 
burden. HR professionals often struggle 
to identify the real issue buried in the text. 
This risks delays, frustration and possible 
escalation.

A practical approach to AI-
generated grievances
The best approach is to focus less on the 
literal written word of the grievance and more 
on the underlying concerns. Employers should 
take early steps to clarify what the grievance 
is really about. Arrange a meeting with the 
employee to discuss their complaint face-to-
face. Human interaction helps cut through the 
confusion of AI-generated text and refocuses 
the process on a solution.

A simple and effective tactic is then to write 
to the employee summarising the key issues 
as you understand them:

This approach reduces the risk of HR staff 
becoming entangled in lengthy written 
correspondence, particularly when AI is 
used to generate follow-up letters. Resist 
the temptation to respond in kind to every 
AI-generated email. Instead, concentrate on 
the grievance procedure itself – meetings, 
fact-finding and resolution.

The Employment Tribunal 
perspective
The same caution applies if a claim reaches 
an Employment Tribunal. Endless back-and-
forth letters with an AI-assisted claimant 
can increase costs without moving the case 
forward. Instead, concentrate on the key 

issues, prepare your evidence and ensure the 
process is followed correctly.

Policy and training updates
Given the rise of AI in the workplace, 
employers should update HR policies to cover 
its use. A clear AI policy can address:
• Acceptable use – what employees can 

and cannot use AI tools for.
• Confidentiality – prohibiting staff from 

entering sensitive company information 
into public AI systems.

• Data protection – clarifying the risks of 
sharing personal or confidential data 
with third-party platforms.

• Disciplinary implications – making it 
clear that unauthorised use of AI in 
certain contexts may be a disciplinary 
matter. 

In parallel, HR teams and managers should 
receive training on how to handle AI-
generated grievances and claims, including 
keeping the focus on the facts and the 
process.

Moving forward
AI isn’t going away, so it is important for em-
ployers to adapt by updating your policies and 
handling AI-generated grievances by getting 
to the crux of problem as quickly as possible 
and focusing on human interaction.

For further advice and information please 
contact B P Collins’ employment team at  
enquiries@bpcollins.co.uk or call  
01753 889995.

We’ve received your 
grievance. To summarise, 
your concern is...
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sharing personal or confidential data 
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generated grievances and claims, including 
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For employees, AI tools are fast, cheap 
and easy to use. They can help individuals 
express their concerns clearly. In some 
ways, this is a positive development. 
Many employees with genuine complaints 
now have a way to articulate them more 
effectively, particularly when they lack 
confidence in written English.

However, the downside is that these AI-
generated grievances are not always accurate 
or relevant. Claims can be made that cite laws 
which do not exist, apply legislation from 
other jurisdictions or rely on legal principles 
that have no bearing on the employee’s 
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look polished and authoritative but on closer 
inspection, be legally incoherent.

The impact on HR teams
Internally, HR teams are finding that AI has 
made grievances longer, more complex and 
harder to interpret. What once might have 
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understand the limitations of generative AI 
and may be assuming that if the AI tool has 
written something, it must be correct.
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to identify the real issue buried in the text. 
This risks delays, frustration and possible 
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The best approach is to focus less on the 
literal written word of the grievance and more 
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take early steps to clarify what the grievance 
is really about. Arrange a meeting with the 
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confusion of AI-generated text and refocuses 
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A simple and effective tactic is then to write 
to the employee summarising the key issues 
as you understand them:
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becoming entangled in lengthy written 
correspondence, particularly when AI is 
used to generate follow-up letters. Resist 
the temptation to respond in kind to every 
AI-generated email. Instead, concentrate on 
the grievance procedure itself – meetings, 
fact-finding and resolution.

The Employment Tribunal 
perspective
The same caution applies if a claim reaches 
an Employment Tribunal. Endless back-and-
forth letters with an AI-assisted claimant 
can increase costs without moving the case 
forward. Instead, concentrate on the key 

issues, prepare your evidence and ensure the 
process is followed correctly.

Policy and training updates
Given the rise of AI in the workplace, 
employers should update HR policies to cover 
its use. A clear AI policy can address:
• Acceptable use – what employees can 

and cannot use AI tools for.
• Confidentiality – prohibiting staff from 

entering sensitive company information 
into public AI systems.

• Data protection – clarifying the risks of 
sharing personal or confidential data 
with third-party platforms.

• Disciplinary implications – making it 
clear that unauthorised use of AI in 
certain contexts may be a disciplinary 
matter. 

In parallel, HR teams and managers should 
receive training on how to handle AI-
generated grievances and claims, including 
keeping the focus on the facts and the 
process.

Moving forward
AI isn’t going away, so it is important for em-
ployers to adapt by updating your policies and 
handling AI-generated grievances by getting 
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County leader urges 
Lancashire businesses to unite 
amid economic changes
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Lancashire businesses 
urged to unite amid 
economic challenges 
Lancashire’s business community 
has been called upon to 
demonstrate resilience and 
collaboration during what many 
describe as one of the most 
challenging economic periods in 
recent memory. 

The rallying cry came at the Chamber 
of Commerce’s Annual General 
Meeting (AGM) and President’s Lunch, 
held at the Park Hall Hotel and Spa at 
Charnock Richard. 

The event brought together more than 
100 business leaders, entrepreneurs, 
and members to reflect on the past 12 
months of business in Lancashire.  

The keynote address was delivered 
by Cllr Stephen Atkinson, Leader 
of Lancashire County Council, 

who reinforced the importance 
of government backing for local 
businesses. 

“Our administration’s priority is making 
sure Lancashire’s growth is something 
people can see and feel in their own 
communities,” Cllr Atkinson said. 

He highlighted initiatives such as 
the Lancashire Growth Plan and the 
transformative potential of the National 
Cyber Force, which will have its base in 
Samlesbury, which promises to position 
the county as a hub for cutting-edge 
technology and cybersecurity.

Cllr Atkinson stressed that progress 
cannot happen in isolation and that 
collaboration between the public and 
private sector was key to the county’s 
future economic growth.

He added: “We’re working closely 
with local businesses and residents 
because real progress doesn’t happen 
in isolation. The investments we’re 
driving are about creating good 
jobs, backing ambition and making 
sure every part of Lancashire has the 
chance to move forward.”

Chamber President Dawn Cheetham 
MBE emphasised that adversity often 
breeds opportunity. 

“Tough times can present unique 
opportunities for businesses,” she told 
attendees, urging them to embrace 
innovation and partnership as tools for 
growth.

“Fostering a supportive environment 
for enterprise is essential for economic 
recovery and growth.
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“This approach helps us create 
opportunities, retain talent and 
reduce unemployment. Our Local 
Skills Improvement Plan continues to 
make progress with further funding 
promised over the next three years. 

“This ongoing support is vital in 
addressing skills gaps within the 
county in addition to fostering a 
well-equipped workforce capable of 
meeting future challenges.” 

Her remarks resonated strongly 
with attendees, many of whom have 
expressed concern about rising 
costs and regulatory pressures in the 
business community, as well as the 
right skills required for the right jobs in 
an increasingly tough labour market.

She said: “Together, through dialogue, 
advocacy and innovation, we can 
navigate these turbulent times and lay 
the groundwork for a brighter, more 
sustainable future for our businesses 
and our community.

“Supporting small and medium sized 
enterprises, those that form the 
backbone of our economy, is also a 

key focus. We continue to provide 
mentoring, networking opportunities 
and advocate for policies that ease 
regulatory burdens enabling these 
vital businesses to flourish.”

Mrs Cheetham also highlighted 
initiatives in education, charitable 
engagement, and community 
development as integral to 
Lancashire’s long-term success.

“Our collective efforts in community 
engagement, charitable support and 
educational initiatives exemplify our 
commitment not just to economic 
growth but also to the well-being of 
our region,” she said.

“I want to emphasise that while the 
challenges are significant, so too are 
our collective efforts and resilience. 

“As we look ahead, let us remember 
that our strength lies in unity and 
cooperation. Together, we can build 
on these achievements, foster new 
opportunities and continue shaping a 
successful future for our local businesses 
and community.”

“Together, through 
dialogue, advocacy and 

innovation, we can navigate 
these turbulent times and 
lay the groundwork for a 

brighter, more sustainable 
future for our businesses 
and our community.”
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World Chambers Congress in Melbourne
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Partnering in prosperity

This was the second time in eight years 
that Australia has hosted the congress, 
Sydney being the chosen location for 
the event in 2025 which moves from 
continent to continent every two years – 
see box on next page for the full list.

Vibrant
Melbourne, the capital of Victoria state, 
has an impressive record of hosting 
global events, often sporting ones 
– the 1956 Olympics and the 2006 
Commonwealth Games for example. It is 
also home to the Australian Grand Prix – 
for which many ATA Carnets are issued 
by LCCI – and the first tennis grand slam 
of the year.

Moreover, the city is a leading financial 
centre in the Asia-Pacific region, 
operates the busiest seaport 
in Australia, boasts the 
world’s largest urban tram 
network, and is culturally 
vibrant with film, theatre 
and comedy prominent.

Partners
A great city then for 
a business congress, 
hosted by the Victorian 
Chamber of Commerce 
and Industry (VCCI), with the 
theme Business, government, 
chambers: partners for prosperity.

Introduced by VCCI’s Paul Guerra and 
Sally Curtain (respectively outgoing 
and incoming chief executive), the 
three-day programme explored 
how fostering collaboration among 
businesses, chambers of commerce and 
governments can drive economic growth.

Business climate
Karim Fatehi was an invited participant 
in a key session navigating geopolitics 
and the global economy. He spoke 
about the general business climate and 
the problems of the last decade with 
economic recessions, the legacy of 
the pandemic and geopolitical shifts. 

Rising business costs, he said, were 
an unavoidable challenge for many 

companies, alongside energy 
and fuel price surges. 

Faced with these growing 
pressures, Fatehi 
advised, businesses 
should focus on 
strengthening their 
pricing, investments 
and operations to 
remain resilient and 

competitive.

Growth
Indeed, suggested Fatehi, 

stimulating and creating a pro-
investment and pro-trade environment 
would be key in delivering sustainable 
growth. Overall, he said that he had 
described a situation of uncertainty, 
but also opportunity and that this 
made the role of chambers even more 
critical.

In other sessions, Catherine Stephens 
of Business West and a member of the 
advisory board of UKNATACO spoke 
on free trade agreements alongside 
Paul Wrighting from the British 
Chambers of Commerce and Martin 
van de Weide from the Netherlands 
Chamber. In the ATA Carnet session, 
outgoing WATAC chair Henk Wit 

LCCI chief executive Karim Fatehi OBE was a speaker at the World Chambers Congress 
which took place in September in Melbourne, Australia. The event united more than 1,000 
business, chamber and government leaders from 100 countries and was the fourteenth 
congress in the series which began in Marseilles in 1999
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Being selected to host the World Chambers Congress is 
a hugely prestigious achievement and involves a bidding 
process not unlike the Olympic Games. The 15th congress will 
be held in Toronto in 2027 – hosted by the Ontario Chamber 
of Commerce – bringing the event back to the Americas as 
part of the geographical cycle for the first time since 2019.

Previous WCF congresses have been hosted in:

Ontario 2027

moderated a panel which 
included Amanda Barlow, 
a vice president at Rock-It 
Cargo, and Declan Daily of 
USCIB.

Performance
During the event, Julian 
Kassam, deputy director 
general at ICC, launched 
the Chamber Benchmarking 
tool, created in partnership 
with Dubai Chambers and 
designed for chambers 
of commerce to measure, 
improve and showcase their 
performance, providing 
insights that drive chamber 
excellence, innovation and 
future readiness.  

Recognised
Awards are a popular feature 
of the congress, with keen 
interest from chambers 
worldwide in getting their 
work recognised – and shared. 
Winners in Melbourne were 
the Ankara Chamber of 
Commerce (best innovation 
project), Business Chamber 
Queensland (best transition 
project), Cork Chamber of 
Commerce (best collaboration 
of chambers, business and 
government), CAINVO – 
Bolivia (best out-of-the-box 
project), and the Chamber 
of Commerce of Western 
Australia (best diversity and 
inclusion project).

Marseilles – 1999

Durban – 2005

Mexico City – 2011

Sydney – 2017

Seoul – 2001

Istanbul – 2007

Doha – 2013

Rio de Janeiro – 2019

Quebec City – 2003

Kuala Lumpur – 2009

Torino – 2015

Dubai – 2021

Geneva – 2023

See page 57 for more 
photos of the World 

Chambers Congress in 
Melbourne
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By Graham Caddock, Tax 
Investigations Director

With the tax gap forecast 
to reach £45 billion, 
HMRC is intensifying 
investigations to recover 
unpaid taxes. Those 
avoiding tax can come 
clean and mitigate or 
avoid tax penalties by 
making a voluntary 
disclosure to HMRC. 
HMRC “look-back” up to 
20 years depending on 
the behaviour that led 
to the underpayment 
and whether offshore 
income is involved. In 
many cases a limited 
4-year look-back can be 
agreed.

A disclosure involves 
informing HMRC of 
unpaid tax and taking 
steps to correct the 
position by:

• Notifying HMRC that 
you want to put things 
right.

• Helping calculate 
any previous 
underpayments 
(including interest and 
potential penalties).

• Providing HMRC any 
supporting evidence (if 
required).

Even if HMRC hasn’t 
made contact, its 
Connect database 
cross-checks financial 
data from banks and 
other sources, often 
prompting “nudge 
letters” to suspected 
underpayers. Making 
an early disclosure can 
prevent enquiries, limit 
penalties, and, in serious 
cases, avoid prosecution.

Most disclosures are 
submitted through 
HMRC’s Digital 
Disclosure Service 
(DDS), while suspected 
tax fraud use HMRC’s 
Contractual Disclosure 
Facility (CDF) under 
Code of Practice 9. If 
accepted, this approach 
can offer immunity from 
prosecution. 

Penalties of up to 200% 
of the extra tax can 
apply, but this rate can 
be significantly reduced 
for an unprompted 
accurate disclosure. For 
expert guidance, contact 
Graham Caddock 
(grahamcaddock@
lubbockfine.co.uk) at 
Lubbock Fine.

Making a Tax 
Disclosure to 
HMRC: What 
You Need to 
Know
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industry experts

“For the past two decades we 
have worked in partnership 

with Crosby Associates Media 
on the production of a high 
quality and regarded desk 

diary and wall planner, which 
is always well received by out 

members. Throughout this 
relationship we have found 

Lee Carroll and his team to be 
professional, trustworthy and 
willing to go the extra mile to 

support their customers.

We Look forward our partner-
ship with Lee for many more 
years and have no hesitation 
in recommending his service 

or those of Crosby Associates 
Media Ltd.”

Babs Murphy

North & Western Lancashire 
Chamber of Commerce
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TMT FIRST

Beyond Repair: How A New 
Approach to IT Management 
Can Help Government 
Reduce E-Waste
Award-winning TMT First are expanding their services, in their ongoing mission to 
keep technology alive for longer.
The Newcastle-under-Lyme Business 
who were awarded a Kings Award for 
Innovation earlier this year are looking 
to grow the support they offer to the 
public sector, by managing the repair 
and refurbishment of a greater range of 
electrical mobile devices.

Over the years they have focussed on 
repairing and recycling mobile devices, 
predominantly phones but now the 
creation of a new IT Asset Disposition 
department (ITAD) will see them 
managing tablet and laptop repairs and 
recycling, as well as other IT equipment.

It’s a move that TMT First Founder 
Adam Whitehouse says will not only 
help businesses and government 
departments save money but will also 
encourage a more sustainable approach 
to IT repairs.

He said: “Extending device life is only half 
the story. Responsible IT disposition and 
reuse can unlock budget savings, reduce 
risk, and support sustainability goals 
across the public sector.

We all know technology moves fast, look 
at how quickly AI has come to the fore. 
Sometimes though technology can feel 
like it moves too quickly. Devices that still 
have years of life left are often pushed 
aside simply because they’re no longer 
the latest model. At TMT First, we’ve 
spent years challenging that, by keeping 
technology alive for longer. Now, we’re 
taking the next step.

Alongside our core repair and 
refurbishment services, we are expanding 
into IT Asset Disposition. ITAD is more than 
a buzz phrase. Done right, it’s a complete 
lifecycle approach that protects data, 
extracts value, and ensures technology 
is either reused, repurposed, or recycled 
responsibly.

In a world that produced an estimated 62 
million tonnes of e-waste in 2022—an 82% 
increase since 2010—the stakes could not 
be higher.”

But What Does ITAD Mean 
in Practice?
Secure data handling: Assets are tracked 
from collection to final disposition. 
Certified erasure tools remove all data, 
with tamper-evident certificates issued 
per asset. Media that cannot be wiped is 
destroyed, with evidence provided.

Maximum reuse and value recovery: 
Laptops, desktops, servers, and 
peripherals are tested, graded, and 
refurbished. Where possible, they are 
redeployed or remarketed—helping 
organisations reduce costs and cut 
demand for new hardware.

Transparent reporting: Clients receive 
asset-level audit trails and erasure 
certificates.

Sustainable outcomes: Devices beyond 
reuse are recycled in-house or via 
accredited partners, with materials 
recovered responsibly.

Why This Matters for 
Government
Budget impact: Reuse and resale help 
offset costs and reduce capital spend.

Risk reduction: Certified processes and 
auditable records safeguard data.

Measurable sustainability: Extending 
device life reduces carbon emissions and 
electronic waste.

Adam added: “If we can help keep 
technology in service for longer and, when 
the time comes, dispose of it responsibly, 
everybody wins. Costs come down, risk 
comes down, and waste is reduced.”

TMT First are based in Holditch Road, 
Newcastle-under-Lyme. Each month they 
repair and refurbish thousands of devices 
for a range of leading brands. They are ISO 
9001, ISO 14001, ISO 45001, ISO 27001 certified, 
and have Cyber Essentials Plus certification. 

To find out how they can help you save 
money, and help your organisation keep 
technology alive for longer go to www.
tmtfirst.co.uk, call 01782 498924 or email 
itad@tmtfirst.co.uk

54 hwchamber.co.uk

TRAINING

EMPOWERING GROWTH 
THROUGH SKILLS 
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USINESS
D I R E C T I O N

Over the summer months of June and July 2025, the Herefordshire & Worcestershire 
Chamber of Commerce and Heart of Worcestershire College proudly delivered 
a transformative training partnership programme that illustrates the power of 
collaboration in driving professional development, business growth and prosperity 
across the two counties.

This strategic collaboration was built on a shared mission: to enhance productivity, 
employment and growth opportunities for businesses, while expanding access to essential 
and in-demand skills for individuals seeking to progress in the workplace. Through this 
initiative, both organisations reaffirmed their commitment to fostering a culture of 
continuous professional development across the region.

A total of 460 delegates were upskilled over the two-month period, with 401 eligible for free 
training, demonstrating the programme’s reach and accessibility. Training was delivered 
across a dynamic mix of 25 public training days both face-to-face and virtual and 16 bespoke 
sessions, tailored to meet the specific needs of individual businesses. This flexible delivery 
model ensured that learning was not only accessible but also relevant and impactful.

Delegates engaged in a diverse range of course topics, including:

 � Information Technology • International Trade

 � Developing People • Leadership and Management

 � HR, Legislation and Regulation • Sales and Customer Care

 � PR and Marketing

These areas reflect the evolving demands of modern business and the importance of 
equipping teams with the skills to thrive in competitive environments. From overcoming 
those Excel dragons to developing assertiveness and confidence in communication, the 
summer course training schedule offered practical, high-value learning experiences that 
translated directly into workplace improvements.

Creating a culture of continuous professional development is no longer a luxury, it is a 
necessity to fill the skills gap businesses across the two counties are facing. Businesses that 
invest in their people see measurable benefits in productivity, innovation, and employee 
retention. This summer’s training programme is a testament to what can be achieved when 
education and businesses work hand in hand.

Together, we are building a workforce that is not only skilled but empowered, ready to meet 
the demands of today and shape the possibilities of tomorrow.

To view our upcoming courses, visit our website: www.hwchamber.co.uk/events-and-training-calendar/

OLIVIA WILLIAMS AMANDA SWINGEWOOD

Head of Events & Training Senior Training Co-ordinator
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Wedgwood statue to 
be restored as part of 
Potteries centenary 
celebrations
A statue dedicated to a pioneering pottery 
entrepreneur is to be restored to its former glory.
As Stoke-on-Trent 
celebrates its centenary as 
city, a tribute to Wedgwood 
founder Josiah Wedgwood is 
to be restored and returned 
to a site close to Wedgwood’s 
former home at Etruria Hall, 
in Festival Park.

The red-brick sculpture – 
which depicts the head of 
Wedgwood – was created by 
Vincent Woropay for the 1986 
National Garden Festival and 
was subsequently moved to 
a prominent location near the 
Grade II-listed Etruria Hall in 
2009. It was removed in 2023 
as part of the regeneration of 
Etruria Valley.

Stoke-on-Trent City Council 
has submitted plans to re-
instate the landmark sculpture 
and has been working closely 
with Mr Woropay’s family to 
ensure it can be re-built and 
reinstated close to where it 
was originally on display.

Cllr Jane Ashworth, leader of 
Stoke-on-Trent City Council, 
said: “When I became the 
leader of the council, I made a 
promise to re-build the Capo 
sculpture and our teams have 
been working very hard over 
the past couple of years to 
ensure this can happen.

“Fortunately, many of the 
bricks were saved which has 
meant the cost of this project 
has been much less than it 
would have been.

“We have worked closely 
with a local company which 
specialises in heritage 
construction, as well as Vincent 
Woropay’s family, to ensure 
it can be reconstructed to a 
high standard and displayed 
in a prominent place which 
highlights the significant 
contribution Wedgwood made 
to our city’s ceramics industry.

“Wedgwood built and lived in 
Etruria Hall, so it is only right 
that we mark his legacy and 
return Capo to Festival Park – 
and it makes it extra special 
that this is going to happen in 
our centenary year.”

The Capo sculpture was 
reconstructed by Hanley-
based heritage construction 
specialists Alliance Technical 
Services Ltd. The bricks were 
gifted to the city council by 
Ibstock, which provided them 
free of charge.

It is hoped the Capo statue 
will be unveiled in its new 
location later this year.

At Ensure Safety & Training, 
we understand that there 
is no one-size-fits-all Health 
and Safety solution
Established in 2010, we’re a family owned and led business, 
working with clients across a wide range of industries, from 
construction and manufacturing to education and care. 
We aim to demystify to world of Health & Safety with clear, 
practical guidance and friendly support.

We understand that every 
organisation is different, with 
its own people, pressures, 
and priorities; that’s why our 
support is always bespoke 
and built around the 
individual needs of our clients.

We offer a wide range of both 
Health & Safety consultancy 
and training services.

Our consultancy services 
include Health & Safety 
Audits, the development of 
Health & Safety Management 
Systems, regular site visits 
to support the day-to-day 
management of Health 
& Safety, accreditation 
applications, and competent 
person services.

Our approach is personal; we 
don’t believe in handing over 
generic documents or simply 
ticking boxes. Health & Safety 
compliance takes teamwork 
and passion. That’s why each 
of our clients are assigned 
a dedicated consultant who 
takes time to understand 
them and their company. 
We work with our clients, 
becoming a dependable 
member of their team, 
advising them and guiding 
them towards their goals.

Our training courses cover 
everything from First Aid 
and Manual Handling to Fire 
Warden and IOSH Managing 
Safely. We deliver open 
courses from our training 

rooms in Nantwich, or we can 
come to you, delivering a 
session for your team.

All of our courses are taught in 
an inclusive, dyslexic friendly 
way, and take advantage of 
a range of teaching methods. 
By utilising a combination of 
verbal, visual, and practical 
components, we aim to 
ensure that each of our 
candidates can feel included 
and involved, whatever their 
individual learning style.

Our company values sit at 
the heart of everything we do: 
teamwork, loyalty, passion, 
dependability, and integrity. 
These values guide how we 
work with each other and with 
our clients every day.

Overall, our vision is simple 
– Your trusted safety team: 
always doing our best, so we 
can all be our best.

SPONSORED

We’re always happy to chat about your  
Health & Safety queries. Please call us on 01270 619 584 
or email info@ensuresafetytraining.co.uk

F E S T I V E  D I N I N G  A T

The Lygon Arms

lygonarmshotel.co.uk  |  01386 852 255
The Lygon Arms, High Street, Broadway, Worcestershire, WR12 7DU

Let the honeyed walls and cosy log fires at 
The Lygon Arms welcome your party for the 
warmth and bonhomie of a home-from-home 
Christmas celebration. Sumptuous feasts and 
fine wines await, along with a glass or two 
of festive fizz.

Whether you choose indulgent dining in Grill, 
a relaxed get-together in Tavern, or an exclusive 
private event, you’ll find the perfect setting 
for every festive gathering.

Book a celebration to remember at 
The Lygon Arms.
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The Rochdale Times is an independent 
digital news platform dedicated to delivering 
trusted, hyperlocal journalism for the people of 
Rochdale.

Launched in 2026 by Crosby Associates Media 
- 
one of the UK’s fastest-growing independent 
publishers – in partnership with North Squared 
Media, we’re here to fill the void left by the 
closure of Rochdale Online and ensure our 
town has the strong, vibrant news service it 
deserves.

​BuildNews.co.uk is a UK-based online news 
platform dedicated to the building and 
construction industry.

It offers daily updates on industry 
developments, policy changes, and market 
trends, serving as a resource for professionals 
across the sector. In addition to keeping the 
industry up to date, Build News also offers 
industry expert insight with a range of case 
studies and opinion pieces.

BuildNews.co.uk features a range of content, 
including news articles, features, and 
directories, covering topics such as technology, 
sustainability, and major infrastructure projects.

BuildNews.co.uk aims to provide timely and 
relevant information to support decision-
making and knowledge sharing within the 
construction community.​

Digital Media Brands

8  9  

ONLINE REACH: 
www.buildnews.co.uk 
www.rochdaletimes.co.uk

AVAILABLE MEDIA:
Print Media
Digital Advertising
Digital Marketing
Video Production & Marketing  
Events

CONTACT CROSBY ASSOCIATES FOR MORE DETAILS: hello@crosbyassociates.co.uk  |  0330 124 3780

KEY FACTS:

400,000
READERS ACROSS 
2 MAJOR BRANDS

mailto:hello%40crosbyassociates.co.uk?subject=
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hello@crosbyassociates.co.uk  |  0330 124 3780

ONLINE ADVERTISING
Across our digital output, we have opportunities for you to reach a diverse 
audience, spanning multiple sectors such as social housing, SME developers, 
corporate businesses and more.

Crosby Associates Media can get the right eyes on your business, and help you to 
reach your target audience clearly and directly.

Leaderboard

A leaderboard is the first to load banner ad, at the top of the page, above the 
content. They are the first advertisement seen when a user visits a page and are a 
large, highly visible size. They offer advertisers a great deal of space in a prominent 
position without intruding on content.

Size: 1200 x 148px

Banner

A Banner advert can be placed at the top , middle or bottom of the page content. 
Banners can be provided in PNG, GIF or JPG format. Please provide a ‘click to’ 
address for you banner to point to when users click the banner to find out more 
information.

Size: 1200 x 148px

MPU

MPU (Mid-page Unit), also sometimes called a medium 
rectangle, is a banner ad that is 300 pixels wide and 
250 pixels high. This type of website banner ad usually 
appears on either the left or the right of a web page, and 
as the name suggests, it usually appears mid-page.

Size: 300px wide x 250px high

COMMERCIAL PARTNER PROFILES
Our Commercial Partner Profile section provides a dedicated page to digitally showcase your 
company’s achievements and expertise within your sector.

Your Commercial Partner Profile will include  
the following:
•	 An introduction to your company, its mission  

and history
•	 Your company branding, including logo and 

leaderboard advert – 1200 pixels (w) x 148 pixels (h)
•	 Contact details including address and contact 

phone number
•	 A valuable URL link to your company website
•	 Links to your social media channels

Additionally
•	 A URL video link introducing your company and 

its services (we don’t accept video files)
•	 A slideshow of relevant imagery that can be used 

to showcase your work
•	 Testimonials from satisfied customers and clients
•	 An accreditations section, enabling you to 

highlight any awards and achievements
•	 A picture gallery to promote your key staff
•	 Blog posts
•	 Press Releases

SITES AVAILABLE:

 www.londonbusinessmatters.co.uk

 www.thevoicemagazine.co.uk

 www.housingexecutive.co.uk

 www.housingexecutiveawards.co.uk

 www.britbuild-magazine.co.uk

 www.nascyearbook.co.uk

 www.business-direction.co.uk

 www.naturalstonejournal.co.uk

 www.businessvoicemagazine.co.uk

 www.onevoicemagazine.co.uk.co.uk

 www.scottishbuildingmag.co.uk

 www.roofingtradesjournal.co.uk

 www.buildingwellbeing.co.uk

 www.housebuild-magazine.co.uk

 www.buildingwellbeing.co.uk.co.uk

 www.heritageandtraditionalbuilding.co.uk

 www.plumbingheatingvoice.co.uk 
	 Coming soon	

 https://daily-focus.co.uk

 www.buildnews.co.uk

 www.buildnorthexpo.co.uk

SEE OUR ONLINE PAGE

SEE OUR ONLINE PAGE

DIGITAL MARKETING
Boost Your Sales With Digital Marketing
E-marketing is an effective advertising solution to drive website traffic, 
increase brand awareness, generate new business leads and support sales 
conversion. Crosby Associates Media have access to the latest AI-driven lead 
generation technology, enabling us to source potential contacts by name, 
business type, geographical area and number of employers.

Sponsored Content & PR
Unlock your brand’s voice with our thought leadership content service, 
offering expert interview articles, polished social media copy and 
professionally crafted press releases. We turn your insights into compelling 
stories that elevate your profile, strengthen your reputation and keep your 
audience engaged across every channel.

Do you keep your company 
cyber-secure 24/7?
It can cost a lot less than you think
Over 76% of Cyber Attacks take place outside of office hours 

Here at Cloud Central we specialise in Cyber protection for SME businesses like yours so 
you can feel confident you are doing all you to protect your investment.
 
Have you considered saving a significant amount by outsourcing you IT department , 
here at Cloud Central we offer outsourced IT from basic desk top support right through 
to part time Chief Technical officer .
 
See what we can do for you!
 
With the rising cost of employment, have you considered Outsourcing your IT? We can 
offer 24/7 support for your organisation wherever you need it
 
Need more Strategic direction from your IT department? Why not let us help, from Basic 
desktop support to part-time IT director.
 
For more information, please contact Andrew McDougall -  andrew.mcdougall@cloud-
central.co.uk
 
Cloud Central are hosting an exclusive event in Derby on the 23rd of April. Attendees 
will learn how ESET MDR can revolutionise their cybersecurity and provide seamless 
protection against evolving threats.

Agenda:
1:00-2:00 PM: Registration and Networking Lunch
2:00-2:15 PM: Welcome Address by Cloud Central
2:15-3:00 PM: Deep Dive into Threat Detection and Response
3:00-3:15 PM: Networking Break
3:15-4:00 PM: Exploring Proactive Security Strategies and ROI Benefits
4:00-4:10 PM: Closing Thoughts and Wrap-up
4:10-5:00 PM: Wine Tasting (Optional)

To secure your place fill in our form from the following link  
https://cloudcentral.co.uk/eset-event-april-2025/
Location: The Museum of Making | Silk Mill Lane | Derby | DE1 3AF

SECURE YOUR PLACE NOW

View in Broswer

The Affordable Home Ownership 
Conference 2025 is next week!
 
The Affordable Home Ownership Conference and Exhibition offers ownership professionals a unique 
chance to network with peers, lenders, and brokers. Be inspired by sector-leading speakers and 
create actionable plans to take back to your organisations.
 
Join topics such as:
• Responding to demand – how can we deliver the next generation of affordable homes? a session  
 that tackles one of the most pressing issues in housing today.
• Understanding your future customers
• Shared Ownership Council - Code of Good Practice
• Comprehensive housing market and economic outlook: trends, predictions, and strategic insights
 
The National Housing Federation look forward to seeing you all in Birmingham next week.
 
View the full agenda to find out more | Book your place today

Conference & Exhibition          FIND OUT MORE

Register Now

3 - 4 June 2025 
Birmingham

Cencom IT specialise in IT infrastructure 
projects, offering 24/7/365 support 
worldwide to decrease downtime and 
maximise productivity at a competitive price 
point. 
 
With pressure on businesses to increase 
revenue through various channels, we have 
found great success recently in supporting 
companies in expanding their services 
through our support, so would love to discuss 
where our support could be of value to you 
too. 

Cencom IT
Our tailored services include IT maintenance, break/fix support, onsite engineering, IMAC/D, 
and much more – backed by guaranteed SLAs. We’ve supported thousands of successful 
projects across the globe and want to continue this success, by partnering with you. 

I would love to have a brief call to explore how our expertise 
might benefit your business.
Please feel free to book a meeting with me here: https://outlook.office365.com/book/Cen-
comITIntroMeeting@cloudcentral.co.uk/
 
We’d love to become a trusted partner of yours, so if you have any questions pre clicking the 
link, then do let me know.

WHEN IT MATTERS...

SEND AN EMAIL SEE OUR SERVICES

CENCOM IT

Tier 1 -	Hosting/publishing of a submitted 
press release

Tier 2 -	Written press release & hosted on 
website(s) of choice 

Tier 3 -	Premium content service – includes 
a thought leadership/interview 
article, social media content and 
press releases

 

 

PROMOTIONAL VIDEO

What’s included:
•	 One shoot day at a location of your 

choice in the UK
•	 1x 30-60 second promotional video to 

showcase your business
•	 1x 10 second professional social  

media edit
•	 Drone footage not included 

PREMIUM VIDEO

What’s included:
•	 Two shoot days at locations of your 

choice in the UK
•	 1x main brand video, up to
 	 1 minute in length
•	 1x social media professional edit up to 

30 seconds
•	 Drone footage included

BESPOKE VIDEO PRODUCTION

What’s included:
•	 Three shoot days at locations of your 

choice in the UK
•	 1x main brand video, up to 5 minutes 

in length
•	 5x 10-30 second professional social 

media edits
•	 Drone footage included

VIDEO PRODUCTION
Bring your business into the 21st century.

Let us redefine corporate storytelling through our comprehensive video services, with our diverse packages tailored to your needs.

In today’s market, you need a creative edge over competition. Utilise our in-house team of video production professionals in order 
to convey your narrative the way you want, and capture your audience efficiently.

e-marketing PAGE

SEE OUR VIDEO PACKAGES

CONTACT CROSBY ASSOCIATES FOR MORE DETAILS:
Video can be hosted on a relevant website  
(minimum 3-month hosting) please enquire for details

mailto:hello%40crosbyassociates.co.uk?subject=
https://www.crosbyassociates.co.uk/online/
https://www.crosbyassociates.co.uk/online/
https://youtu.be/JA-hjyHd1uE
https://youtu.be/RYAw_TkQvBQ
https://youtu.be/hnQYpRopX6k
https://www.crosbyassociates.co.uk/e-marketing/
https://www.crosbyassociates.co.uk/video/
mailto:hello%40crosbyassociates.co.uk?subject=Video%20Hosting%20Enquiry
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CONTACT CROSBY ASSOCIATES FOR MORE DETAILS: hello@crosbyassociates.co.uk  |  0330 124 3780

Events & webinars
Crosby Associates Media host a series of 
live events and interactive webinar sessions, 
providing an alternative/engaging format with 
perspective customers and key stakeholders.

Live events include 1-day Expo events through to dedicated 
conferences in the Housing sector.

Enable Crosby Associates to host and facilitate your bespoke 
webinar event, hosted and marketed by a team of industry 
experts and professionals.

2026 EVENTS

BUILDING & CONSTRUCTION 
Tuesday 16th June 2026 Exhibition Centre Liverpool,  
King’s Dock, Liverpool

Building & Construction (North) Expo is an industry event that aims to bring together leading 
companies, technical experts and practitioners from the UK. The fair offers an excellent 
opportunity to establish business relationships, showcase innovative technologies and 
exchange knowledge and experience.

There’s no better place to meet your suppliers and customers,  
to generate new leads for your business and establish new contacts.

With invitation extended to members from our federation partners – including National 
Federation of Builders, BMF, Stone Federation, NASC & CORC alongside representation from 
the wider building and construction industry.

BOOK YOUR PLACE NOW!

www.buildnorthexpo.co.uk

Here are the available 
categories:
Headline Sponsor
Best retrofit initative
Best decarbonisation approach

Rising star/best trainee award
Council of the year
Best social value project
Best affordable housing 
development
Best use of data & technology
Housing association of the year
Best repairs & maintenance 
team
Partnership of the year
Women in social housing award

The Venue
Bolton Wanderers Football 
Stadium in the Premier Suite -
https://www.bwfc.co.uk/
commercial/club-bolton/boxoso-
premier-suite

SEE OUR WEBSITE

SEE OUR EVENTS PAGE

SEE OUR WEBINAR PAGE

BOOK YOUR PLACE NOW

BOOK YOUR PLACE NOW

MORE INFORMATION

WEBINARS
If you’re looking for a fresh and interactive way to reach 
your audience, look no further than our professional 
webinar services. Hosting your webinar with Crosby 
Associates will give you an effective platform to gather 
your audience all in one place, showcasing your services 
to current and potential customers through an engaging, 
interactive format.

Our webinars are one of the best ways to promote audience 
engagement, not only giving you the opportunity to address 
your audience directly and answer any queries or questions 
they have, but also providing a good basis for editorial 
coverage and publicity in any of our relevant publications.

WEBINAR FEATURES:
• Up to 1000 attendees

• Hosted by Event Manager

• Calendar invites

• Post event video streaming and Social Media boost

Housing Executive Excellence Awards 2026
Tuesday 14th October 2026 | Bolton Wanderers FC Stadium

Construction Awards of Excellence 2026
12th November 2026 | The Burlington Hotel, Birmingham

It is with great pride and 
excitement that we introduce 
this year’s Build News Awards, 
a celebration of excellence, 
innovation, and leadership 
across the construction and 

built-environment industries. 
In a sector defined by progress 
and resilience, these awards 
shine a spotlight on the 
organisations, professionals, 
and projects that are not only 

shaping the industry today, but 
also laying the foundations for a 
more sustainable and forward-
thinking tomorrow.

www.housingexecutiveawards.co.uk 

mailto:hello%40crosbyassociates.co.uk?subject=
https://www.buildnorthexpo.co.uk
https://www.bwfc.co.uk/commercial/club-bolton/boxoso-premier-suite
https://www.bwfc.co.uk/commercial/club-bolton/boxoso-premier-suite
https://www.bwfc.co.uk/commercial/club-bolton/boxoso-premier-suite
https://www.crosbyassociates.co.uk
https://www.crosbyassociates.co.uk/events/
https://www.crosbyassociates.co.uk/events/
https://www.buildnorthexpo.co.uk
https://www.housingexecutiveawards.co.uk
https://www.crosbyassociates.co.uk/downloads/HE-Awards-Flyer-2026.pdf
https://www.youtube.com/watch?v=xsTMOfhV5Ks
https://www.youtube.com/watch?v=TECB6Rd-wRY
https://www.crosbyassociates.co.uk/downloads/Build-news-awards-2026.pdf

